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Using	relevant	keywords	and	focus	phrases	is	crucial	for	effective	SEO,	but	it's	also	important	to	understand	the	basics	of	a	keyword	and	how	they	can	be	used	to	improve	website	rankings.	A	keyword,	or	focus	keyword,	is	a	word	that	best	describes	the	content	on	your	page	or	post.	It's	the	search	term	you	want	to	rank	for	with	a	certain	page,	and
should	be	included	in	your	title	tags,	meta	descriptions,	headings,	and	throughout	your	copy.	For	example,	if	you	have	a	website	about	pianos,	you	might	choose	"digital	piano"	as	your	focus	keyword.	This	is	because	it	reflects	what's	on	the	page	best,	and	people	are	likely	to	search	for	that	term	when	looking	for	digital	pianos	online.	When	talking
about	keywords,	we	often	mean	phrases	instead	of	just	one	word.	It's	also	worth	noting	that	Google	looks	at	the	content	on	a	page,	including	the	words	used,	when	ranking	it	in	search	results.	One	way	to	ensure	your	keywords	are	effective	is	to	use	them	fairly	often	throughout	your	copy.	However,	overusing	them	can	lead	to	poor	readability	and
negatively	impact	rankings.	It's	also	important	to	understand	the	intent	behind	a	search	term.	Are	users	looking	for	information,	trying	to	find	a	specific	website,	or	ready	to	make	a	purchase?	Tailoring	your	content	to	meet	their	needs	can	improve	search	rankings	and	encourage	more	visits.	The	key	is	to	use	keywords	in	a	natural	way,	focusing	on
relevance	and	distribution	throughout	your	copy.	Don't	force	phrases	into	text	where	they	don't	make	sense,	and	avoid	overusing	them	–	aim	for	a	balance	that	reflects	the	user's	experience.	There	are	some	other	places	where	you	should	also	add	your	keyword,	keeping	readability	in	mind.	Page	title	and	SEO	title	Always	add	your	keyword	to	your
page	title,	ideally	at	the	start	of	the	title,	especially	if	it's	long.	The	same	applies	to	your	SEO	title	or	meta	title.	Subheadings	Include	your	keyword	in	some	subheadings	(H2	and	H3),	but	not	all.	Use	it	sparingly	like	you	do	with	keyphrases	in	your	main	text.	Introduction	Make	sure	your	introduction	gets	straight	to	the	point,	and	include	your
keyphrase	if	possible.	Image	alt	text	Add	a	natural	way	to	include	your	keyword	when	writing	image	alt	text	for	related	images.	Meta	description	Ensure	your	meta	description	contains	a	short	summary	of	what	users	can	find	on	your	page,	also	including	your	keyphrase.	URL	slug	Create	clear,	descriptive	slugs	that	identify	specific	pages	and	try	to
include	your	keyphrase	if	possible.	Optimizing	Content	for	SEO:	The	Power	of	Keywords	In	today's	digital	landscape,	having	a	well-structured	and	keyword-rich	website	is	crucial	for	attracting	visitors	and	boosting	online	visibility.	While	a	high	number	of	keywords	may	seem	appealing,	it's	the	value	your	content	offers	to	users	that	truly	matters.	A
good	structure	and	legibility	are	also	essential	for	effective	SEO.	Understanding	Keyword	Metrics	is	Key	to	Unlocking	Your	SEO	Potential	To	optimize	your	website	effectively,	it's	essential	to	grasp	keyword	metrics,	which	serve	as	a	treasure	map	for	your	SEO	journey.	Unlock	the	secrets	of	trending	topics	with	our	HomeGym	platform	for	common
concerns.	Monitor	Discussions	for	Recurring	Questions	a)	Pay	attention	to	frequently	asked	questions	like	"What	are	the	best	low-impact	exercises	for	weight	loss?"	on	Quora,	signaling	strong	long-tail	keywords.	###ARTICLEOptimising	Internal	Linking	for	SEO	&	Navigation	is	Crucial	for	Stronger	Content	Discoverability	and	Improved	Rankings
Linking	subtopics	to	pillar	pages	enhances	content	visibility	and	boosts	search	engine	rankings	Ensure	that	each	subtopic	blog	links	back	to	its	main	pillar	content,	such	as	connecting	a	"Creating	a	Content	Calendar"	blog	to	the	"Content	Marketing"	pillar	page	Cross-link	relevant	content	keeps	users	engaged	by	linking	related	blogs,	like	connecting
an	"Content	Promotion	Strategies"	article	to	"Measuring	Content	ROI"	Use	descriptive	anchor	text	instead	of	generic	phrases	like	"Click	here,"	for	example,	use	"Learn	how	to	measure	content	marketing	ROI"	Keyword	research	is	essential	for	best	practices	such	as	using	keywords	in	moderation	and	integrating	them	naturally	into	the	content	Best
practices	include	prioritizing	readability,	monitoring	keyword	density,	and	incorporating	synonyms	and	related	terms	Optimise	keywords	in	strategic	areas	such	as	title	tags,	meta	descriptions,	headings,	first	100	words	of	content,	image	alt	text,	and	URL	structure	Common	issues	with	a	lack	of	effective	keyword	strategy	include	poor	rankings	due	to
high	competition	or	low-quality	content	Solutions	for	improving	keyword	strategy	include	targeting	long-tail	keywords	and	enhancing	content	depth	and	value	Keyword	research	is	a	vital	part	of	any	SEO	strategy	because	it	helps	you	understand	what	your	target	audience	is	searching	for	and	prioritize	ranking	opportunities.	By	creating	content	that
satisfies	users'	needs,	you	can	earn	organic	rankings	in	search	results	and	drive	valuable	traffic	to	your	site.	Understanding	Keyword	Research	for	SEO:	A	Comprehensive	Guide	Keywords	are	an	essential	component	of	any	effective	SEO	strategy,	and	understanding	how	to	leverage	them	can	significantly	impact	your	online	visibility	and	search
rankings.	You	can	review	your	level	of	topical	authority	for	a	keyword	in	the	Keyword	Overview	tool.	You	can	also	see	your	personal	keyword	difficulty	score,	potential	position,	and	much	more.	Check	for	SERP	FeaturesSERP	features	can	present	both	an	opportunity	and	a	threat.	Opportunity:	You	can	rank	organically	for	some	SERP	features.	This	can
lead	to	more	impressions	and	clicks,	because	SERP	features	tend	to	stand	out	and	provide	more	information.	Threat:	Some	SERP	features	eliminate	the	need	for	users	to	click	on	results.	Or	detract	clicks	from	standard	organic	results	(because	they	grab	users’	attention).So,	their	presence	may	affect	your	keyword	decisions.For	example,	the	top
organic	result	for	“cat	food”	appears	pretty	far	down	the	page:Rather	than	trying	to	get	the	top	organic	result,	you	might	be	better	off	optimizing	for	the	popular	products	SERP	feature.Or	targeting	another	keyword	altogether.We’ll	talk	more	about	how	to	pursue	organic	rankings	and	SERP	features	later.When	you	do	keyword	research	using
Semrush’s	Keyword	Magic	Tool,	you	can	see	how	many	SERP	features	each	keyword	triggers.And	hover	to	see	exactly	which	ones	they	are.You	can	also	click	the	SERP	icon	to	view	the	results	page	for	yourself.	And	get	an	idea	of	how	much	visibility	each	result	is	getting.If	you	want	to	avoid	(or	pursue)	keywords	that	trigger	certain	SERP	features,	use
the	filter	option.Like	so:Use	the	Semrush	Sensor	to	see	how	prevalent	each	SERP	feature	is	in	your	business	category.	Do	a	Cost-Benefit	AnalysisKeyword	analysis	is	ultimately	about	weighing	the	cost	of	getting	a	keyword	ranking	against	its	potential	value.To	evaluate	costs,	you	need	to	think	about	time	and	money.	So,	ask	yourself:	How	long	will	it
take	to	create	and	maintain	high-ranking	content?	Do	we	have	the	ability	to	create	the	content	in-house?	Do	we	need	to	invest	in	content	creation	tools?	Who	will	create	the	content	and	what	could	they	be	doing	instead?	Now	let’s	look	at	the	benefits	your	optimized	content	could	generate:	Brand	awareness	The	amount	of	exposure	your	result	gets
largely	depends	on	what	type	of	result	it	is,	what	position	it’s	in,	and	the	keyword’s	search	volume.	You	may	also	get	more	visibility	on	desktop	SERPs	compared	to	mobile	SERPs.	Organic	traffic	The	number	of	clicks	your	result	gets	depends	on	its	type/position,	the	keyword’s	search	intent,	and	the	keyword’s	search	volume.	You	can	get	organic	traffic
estimates	when	you	analyze	SERPs	in	Keyword	Overview	(and	some	other	tools).	Conversions	The	number	of	organic	visits	that	translate	into	conversions	(desirable	actions)	depends	heavily	on	search	intent.	To	get	an	idea,	look	at	the	cost	per	click	(CPC)	metric	in	Semrush.	This	tells	you	how	much	advertisers	are	willing	to	pay	for	a	click	from	the
SERP—the	higher	the	amount,	the	more	valuable	the	keyword	is	likely	to	be.	Backlinks	Links	from	other	sites	(backlinks)	can	drive	referral	traffic	and	benefit	your	SEO.	The	amount	you	can	generate	depends	significantly	on	the	topic	and	quality	of	your	content.	Which	you	can	learn	more	about	in	our	guide	to	link	bait.	Topical	authority	By	developing
high-quality	content	on	topics	relevant	to	your	brand,	you	can	build	a	strong	reputation	among	search	engines	and	users.	This	can	ultimately	lead	to	more	traffic,	backlinks,	and	conversions.	Quantifying	these	benefits	is	tricky.	But	as	you	work	on	your	content	strategy	and	monitor	your	results,	you	should	develop	a	good	instinct	for	what	works	for
your	brand.For	detailed	advice,	check	out	our	guide	to	SEO	forecasting.How	to	Target	KeywordsOnce	you’ve	chosen	your	target	keywords,	make	sure	to	record	them	along	with	any	useful	insights.In	Semrush,	you	can	use	the	checkboxes	and	“+	Add	to	keyword	list”	button	to	save	keywords	in	the	Keyword	Strategy	Builder.When	you’re	done	with
that,	it’s	time	to	develop	a	keyword	strategy	and	start	creating	content.Here	are	our	top	tips	for	success:Do	Keyword	MappingKeyword	mapping	is	the	process	of	matching	each	target	keyword	with	the	page	(or	prospective	page)	on	your	site	that	satisfies	its	search	intent.	It	allows	you	to	plan	and	optimize	content	more	effectively.Here’s	a	quick
example	of	a	keyword	map	in	action:	Target	Keyword(s)	Target	URL	Slug	dog	food,	pet	food	for	dogs	/shop/dog-food/	royal	canin	dog	food,	royal	canin	adult	dog	food,	royal	canin	canned	dog	food	/shop/dog-food/royal-canin/	Notice	that	we’ve	grouped	keywords	with	overlapping	search	intent.	This	is	called	keyword	clustering,	and	it	can	help	you	get
better	SEO	results.You	can	streamline	the	process	with	Semrush’s	Keyword	Strategy	Builder.Just	open	one	of	the	keyword	lists	you	created	earlier.Then,	click	“Cluster	this	list.”	The	tool	will	cluster	your	keywords	based	on	topic.	You	should	target	each	cluster	on	a	different	page	on	your	site.	Use	these	metrics	to	identify	the	best	opportunities:	Intent:
A	breakdown	of	search	intent	types	Keywords:	The	number	of	keywords	in	the	cluster	KD	%:	The	average	keyword	difficulty	score	Volume:	The	collective	keyword	search	volumeClusters	with	a	relatively	high	volume	and	low	difficulty	score	get	a	“high	ranking	potential”	tag.Click	the	arrow	to	see	all	the	keywords	in	a	cluster.Also	look	at	the	top-
performing	pages	for	these	keywords.	And	use	them	as	inspiration.All	this	information	will	help	you	create	SEO-optimized	content.	As	you’ll	discover	in	the	following	steps.You	can	also	useCreating	quality	content	is	crucial	for	search	engine	rankings,	as	it	satisfies	search	intent	and	provides	accurate,	up-to-date	information	while	delivering	a	great
user	experience	and	demonstrating	E-E-A-T	(Experience,	Expertise,	Authoritativeness,	and	Trustworthiness).	To	provide	added	value	and	stand	out	from	competition,	consider	covering	the	topic	more	thoroughly,	using	a	new	angle,	providing	helpful	examples,	or	creating	original	media.	For	instance,	Rover’s	dog	feeding	guide	satisfies	search	intent	by
offering	detailed	guidelines	for	various	breeds	of	dogs	and	incorporates	numerous	related	resources	from	reliable	sources	like	veterinarian	Dr.	Jamie	Whittenburg.	The	guide	utilizes	subheadings,	bullet	points,	tables,	bolding,	and	a	table	of	contents	to	facilitate	easy	access	to	the	information.	Including	keywords	strategically	is	vital	for	better	ranking;
however,	keyword	stuffing	can	be	detrimental.	To	achieve	balance,	only	include	keywords	where	they	read	naturally,	convert	them	into	their	grammatical	forms,	and	use	primary	keywords	in	key	areas	like	body	content,	title	tags,	H1	tags,	meta	descriptions,	and	URL	slugs.	You	may	also	see	how	your	top-ranking	competitors	utilize	keywords	using	the
SEO	Content	Template	tool.	Utilizing	keyword-rich	anchor	text	for	links	can	help	search	engines	understand	which	pages	should	rank	for	specific	keywords.	By	prioritizing	existing	content	before	creating	new	material,	you	can	build	upon	rankings,	make	the	most	of	time	and	resources,	and	avoid	potential	harm	to	your	website’s	reputation.	For
advanced	keyword	research	tips,	consider	using	semantic	keywords	that	are	conceptually	related	to	a	topic,	anticipating	upcoming	trends	with	tools	like	Google	Trends,	and	utilizing	effective	keyword	research	tools	such	as	Semrush.	By	staying	ahead	of	competitors	through	strategic	content	creation	and	keyword	optimization,	you	can	establish	a
strong	online	presence.To	get	ahead	in	SEO,	simply	enter	your	domain	and	a	relevant	topic	into	a	keyword	research	app,	then	wait	for	the	app	to	generate	a	report.	This	will	provide	you	with	keyword	suggestions	and	a	difficulty	rating	for	each.	By	analyzing	these	ratings,	you	can	identify	weaknesses	in	top-ranking	content	and	create	a	strategy	to
outrank	your	competitors.	To	further	refine	your	search,	use	tools	like	Google	Search	Console	(GSC)	or	Semrush's	Position	Tracking	tool	to	track	your	keyword	rankings.	GSC	shows	up	to	1,000	of	the	most	popular	keywords	your	site	ranks	for,	allowing	you	to	monitor	your	performance	over	time.	You	can	also	integrate	GSC	with	your	Semrush	account
and	Google	Analytics	to	gain	valuable	insights	into	your	keyword	strategy.	In	addition	to	these	tools,	consider	using	Google	Keyword	Planner	or	Google	Trends	to	find	trending	topics	and	estimate	the	long-term	popularity	of	certain	keywords.	However,	keep	in	mind	that	Keyword	Planner	is	primarily	designed	for	Google	Ads	users,	while	Google	Trends
offers	more	general	information	about	search	volume	and	trends.	To	measure	the	success	of	your	keyword	research	and	optimization	strategy,	track	your	rankings	over	time.	This	will	help	you	identify	areas	for	improvement	and	make	data-driven	decisions	to	refine	your	approach.	By	consistently	adding	new	keywords	and	targeting	them	with	a	well-
planned	strategy,	you	can	increase	your	website's	visibility	and	drive	more	traffic.	To	start,	pop	those	into	Ahrefs’	Keywords	Explorer,	then	take	a	look	at	one	of	the	keyword	ideas	reports.Right	away,	we	see	over	two	million	related	keyword	ideas	complete	with	monthly	search	volumes,	average	cost	per	click	(CPC)	for	paid	ads,	and	tons	of	other	SEO
metricsNobody	can	rank	for	every	keyword,	and	nobody	can	bid	on	every	keyword.	For	that	reason,	it’s	impotant	to	choose	your	battles	wisely.	Let’s	look	at	a	few	keyword	metrics	and	attributes	to	help	you	choose	the	best	ones.Search	volumeSearch	intent‘Value’Keyword	DifficultySearch	volumeKeywords	vary	in	popularity.	For	example,	there	are	an
estimated	35,000	monthly	searches	for	“how	to	post	on	instagram.”	But	only	1,200	for	“how	to	get	backlinks.”Does	that	mean	it’s	better	to	rank	for	“how	to	post	on	instagram”	than	“how	to	get	backlinks?”	Not	always.	There’s	no	point	ranking	for	that	first	keyword	if	you	sell	SEO	software	like	us.	It	might	bring	lots	of	visitors,	but	none	of	them	are
likely	to	buy	what	we	sell.You	need	to	find	keywords	that	bear	some	relevance	to	what	your	business	does,	then	judge	them	relatively.For	example,	there	are	2,200	searches	for	“SEO	tips”	every	month	vs.	350	for	“image	seo.”As	it	would	make	sense	for	us	to	show	up	in	Google	for	both	of	those	keywords,	we	should	probably	prioritize	the	first	one.
Why?	It	has	more	searches.	We’d	probably	get	more	traffic	from	ranking	#1	for	that	keyword	than	the	other	one.You	can	check	the	search	volume	for	almost	any	keyword	in	Ahrefs’	Keywords	Explorer.	Just	type	in	your	keyword,	choose	a	country,	and	you’ll	see	country-specific	and	global	volumes:IMPORTANTAlthough	search	volume	is	a	good
predictor	of	traffic	potential	in	general,	it’s	not	perfect.Just	take	a	look	at	these	two	keywords:Judging	by	their	search	volumes,	you’d	guess	that	the	top-ranking	page	for	“SEO	tips”	would	get	the	most	organic	traffic.	But	if	we	check	the	current	top-ranking	pages	for	each	term	in	Site	Explorer,	we	see	that	the	opposite	is	true.Learn	more	about	why
search	volume	isn’t	always	a	good	predictor	of	traffic	potential	in	these	two	posts.Read	our	guide	on	how	to	determine	keywords	for	SEO	for	more	tips	like	this.Search	intentImagine	that	you	sell	robots	vacuums	online.	Looking	at	the	search	volume	for	“robot	vacuum,”	it	seems	like	a	decent	keyword	to	try	to	rank	a	product	page	for.After	all,	people
searching	for	“robot	vacuum”	are	probably	looking	to	buy	one,	and	you	sell	them.	So	what’s	the	problem?The	problem	is	that	most	of	the	people	searching	for	this	keyword	aren’t	ready	to	buy.	They’re	just	looking	for	reviews	and	insights	into	the	best	models	available.How	do	we	know?	Look	at	the	search	results	in	Google.You	can	see	that	almost	all
of	them	are	curated	lists	of	the	best	robot	vacuums	by	consumer	review	websites.	That	matters	because	Google’s	job	is	to	deliver	the	most	relevant	search	results	to	users.	If	most	of	those	are	lists	of	the	best	robot	vacuums,	then	we	can	assume	that’s	what	searchers	want	to	see.In	SEO,	this	is	known	as	search	intent.If	you	want	to	stand	the	best
chance	of	ranking	for	your	keywords	in	Google,	you	need	to	create	content	that	aligns	with	intent.	In	other	words,	don’t	try	to	rank	your	homepage	for	a	keyword	where	searchers	are	looking	for	blog	posts,	and	vice	versa.’Value’People	often	get	hung	up	on	search	volume	and	intent	without	stopping	to	think	about	a	keyword’s	value.	That’s	a
mistake.Let’s	say	that	you	sell	pizza	ovens	online.	You	might	see	a	keyword	like	“pizza	dough”	with	its	43,000	monthly	searches	and	think	that	trying	to	rank	for	it	is	a	no-brainer.But,	you	have	to	ask	yourself	how	many	of	those	people	are	likely	to	want	to	buy	a	pizza	oven?	The	realistic	answer	is	probably	none.	Most	are	almost	certainly	just	looking
for	a	quick	recipe.	It’s	unlikely	that	they’ll	want	to	drop	a	few	hundred	dollars	on	a	pizza	oven	anytime	soon.So	how	do	you	judge	a	keyword’s	value?If	you’re	analyzing	keywords	in	bulk	in	a	keyword	research	tool	like	Keywords	Explorer,	you	can	look	to	CPC	for	a	very	rough	sense	of	‘value.’	This	shows	how	much	advertisers	are	willing	to	pay	for	a
click	from	the	keyword,	on	average.The	idea	here	is	that	if	people	are	willing	to	pay	good	money	for	clicks,	there	must	be	some	value	in	the	traffic	from	that	keyword.However,	things	aren’t	quite	this	simple.	Just	because	a	keyword	has	value	for	one	person	doesn’t	necessarily	mean	it	has	value	for	you.Take	“link	building	service,”	for	example:It	has	a
high	CPC,	and	it’s	easy	to	understand	why.	There’s	a	lot	of	money	to	be	made	selling	link	building	services,	and	the	companies	that	do	so	are	willing	to	pay	good	money	for	this	traffic.However,	because	we	don’t	sell	link	building	services,	it	doesn’t	hold	much	value	for	us.Keyword	DifficultyLet’s	say	that	you’ve	found	the	perfect	keyword.	There	are	lots
of	people	searching	for	it,	your	page	matches	search	intent,	and	it	seems	valuable.	You	should	go	after	that	keyword,	right?Not	necessarily.	It	depends	on	how	difficult	it	will	be	to	rank	for.For	example,	look	at	“mortgage	payment	calculator”:It	has	a	Keyword	Difficulty	score	of	84.	Given	that	our	scale	runs	from	0-100,	that’s	pretty	high.	It	means	that
many	of	the	top-ranking	pages	have	lots	of	links	from	other	websites.	Because	backlinks	are	an	important	ranking	factor,	it	would	be	hard	to	outrank	the	other	pages	without	getting	lots	of	high-quality	links.That	said,	there’s	more	to	ranking	in	Google	than	just	getting	backlinks.	So	while	Keyword	Difficulty	is	useful	for	getting	a	rough	sense	of	ranking
difficulty,Matching	Search	Intent	is	Key	to	Optimizing	for	Keywords,	Says	Expert	Guide	are	other	things	you	should	take	into	account.Learn	what	they	are	in	our	full	guide	to	assessing	keyword	difficulty.Most	guides	say	that	you	need	to	do	these	kinds	of	things	to	optimize	for	keywords:Include	the	keyword	in	the	title	tagInclude	the	keyword	in	the
URLMention	your	keyword	throughout	your	pageInclude	long-tail	keywords	in	your	copyAlthough	it	does	make	sense	to	do	many	of	those	things,	they’re	not	the	primary	way	you	optimize	for	a	keyword.The	primary	way	to	optimize	for	a	keyword	is	to	match	search	intent.We	talked	about	this	a	little	earlier,	but	it’s	important	to	stress	just	how
important	this	is.	If	you’re	trying	to	rank	for	“cast	iron	skillet”	with	a	blog	post,	it’s	probably	not	going	to	happen.	Google	knows	searchers	are	in	buying	mode,	not	learning	mode.	That’s	why	the	top	five	results	are	all	product	and	category	pages	from	ecommerce	sites.But	matching	search	intent	isn’t	just	about	creating	the	right	type	of	content.	You
also	need	to	talk	about	the	things	that	searchers	are	expecting	to	see.For	example,	let’s	say	you	want	to	rank	for	“backlinks.”You	can	see	from	the	current	top-ranking	pages	that	searchers	want	a	blog	post,	so	you	know	that’s	the	type	of	content	you	need	to	create.	But	what	exactly	should	you	write	about?	What	should	the	angle	of	your	post	be?You
can	get	a	sense	of	this	by	looking	at	the	top-ranking	pages.In	this	case,	almost	all	of	the	posts	have	the	same	angle:	“what	are	backlinks?”To	stand	the	best	chance	of	ranking	for	this	query,	you’d	want	to	follow	suit.But	don’t	stop	there.	You	should	also	check	what	else	the	top-ranking	pages	cover.	For	example,	nearly	every	page	that	ranks	for
“backlinks”	covers	three	subtopics:What	are	backlinks?Why	are	backlinks	important?What	types	of	backlinks	are	there?That	tells	you	that	most	searchers	want	to	know	the	answers	to	those	questions,	so	you	should	include	them	in	your	post.Recommended	reading:	On-Page	SEO:	An	Actionable	GuideIf	you’ve	read	anything	about	keyword	research
before,	you	might	have	come	across	the	term	long-tail	keywords.	Most	guides	define	these	as	keywords	that	consist	of	lots	of	words,	but	that’s	not	entirely	accurate.Long-tail	keywords	are	search	queries	with	low	individual	search	volume.	While	it’s	true	that	longer,	more	specific	keywords	tend	to	have	lower	search	volumes,	one	and	two-word	phrases
can	be	long-tail	keywords.In	fact,	there	are	over	350	million	one	and	two-word	phrases	in	our	database	with	fewer	than	ten	monthly	searches.People	also	say	that	long-tail	keywords	are	easier	to	rank	for.	That	can	be	true,	but	not	always.	It’s	more	accurate	for	what	we	like	to	call	“topical	long-tail	keywords”	than	“supporting	long-tail
keywords.”Confused?	Let’s	take	a	brief	look	at	these	two	groups.What	are	supporting	long-tail	keywords?Supporting	long-tail	keywords	are	unpopular	ways	of	searching	for	a	popular	topic.For	example,	look	at	these	keywords:Each	of	them	has	fewer	than	50	monthly	searches,	but	they’re	all	just	less	popular	ways	of	searching	for	“how	to	lose
weight”—a	keyword	with	89,000	monthly	searches	in	the	US.Google	knows	this,	which	is	why	the	same	page	ranks	#1	for	all	of	those	queries.This	isn’t	uncommon.	Our	research	shows	that	the	average	top-ranking	page	also	ranks	for	around	a	thousand	other	keywords	in	the	top	10:There	are	two	lessons	to	learn	from	this:The	first	is	that	ranking	for
supporting	long-tail	keywords	is	usually	no	easier	than	ranking	for	the	most	popular	way	of	searching	for	the	topic	(e.g.,	“how	to	lose	weight”).	You	can	see	evidence	of	that	if	you	compare	the	Keyword	Difficulty	score	for	“how	to	lose	weight”	to	the	other	long-tail	variations	above.	They’re	all	high.The	second	is	that	you	shouldn’t	optimize	your	page
for	a	supporting	long-tail	keyword.	You	should	optimize	it	for	the	most	popular	way	of	searching	for	the	topic.What	are	topical	long-tail	keywords?Topical	long-tail	keywords	are	those	with	low	individual	search	volumes	that	represent	the	most	popular	way	of	searching	for	a	topic.A	good	example	of	a	topical	long-tail	keyword	is	the	query,	“keyword
cannibalization”:It	only	gets	250	searches	a	month,	but	that’s	not	because	there’s	a	more	popular	way	of	searching	for	the	topic.	It’s	because	so	few	people	care	about	the	topic	that	it	only	gets	a	handful	of	monthly	searches.There	are	two	lessons	to	learn	from	this:The	first	is	that	topical	long-tail	keywords	are	often	easier	to	rank	for	because	they’re
less	competitive.	People	aren’t	willing	to	invest	a	lot	of	time	and	effort	into	ranking	for	topics	with	low	traffic	potential.The	second	is	that	topical	long-tail	keywords	can	send	tons	of	traffic	to	your	site.	You	just	need	to	rank	for	lots	of	them.You	can	find	topical	long-tail	keywords	in	Keywords	Explorer	by	searching	for	a	topic,	then	filtering	for	low
volume	and	low-difficulty	keywords.	If	the	“Parent	Topic”	matches	the	keyword	itself,	it	will	usually	be	a	topical	long-tail	keyword.For	example,	the	Parent	Topic	for	“keto	and	migraines”	is	the	same	as	the	keyword.If	we	look	at	the	search	results	for	this	keyword,	we	see	multiple	pages	getting	a	few	hundred	visits	per	month	while	having	few
backlinks.It	would	probably	be	quite	easy	to	rank	for	this	keyword	even	with	a	relatively	new	website,	as	long	as	your	content	was	well-optimized.Final	thoughtsKeywords	are	the	foundation	of	SEO.	You	can’t	possibly	create	or	optimize	content	for	search	engines	unless	you	know	what	people	are	searching	for	and	what	they	want	to	see.Looking	to
learn	more	about	keyword	research?	Read	ourKeyword	Research	Guide:	6	Quick	Tips	to	Get	You	Started	Looking	for	some	quick	keyword	research	tips?	Here	are	6	of	them.Got	questions?	Ping	me	on	Twitter.	Keyword	research	starts	from	putting	yourself	in	the	shoes	of	your	customers.	What	words	and	phrases	might	they	use	to	find	solutions	to	their
problems?Plug	these	into	a	keyword	research	tool	like	Ahrefs’	Keywords	Explorer,	and	you’ll	find	thousands	more	relevant	keyword	ideas	on	top	of	what	you	just	brainstormed.It’s	a	simple	process,	but	you	need	two	things	to	do	it	well:Good	knowledge	of	your	industryAn	understanding	of	how	keyword	research	tools	workThat’s	what	this	chapter	is	all
about.Try	out	free	keyword	toolsThere	are	tons	of	free	tools	to	help	you	brainstorm	keyword	ideas.To	get	started,	every	keyword	research	tool	asks	for	a	“seed	keyword”,	which	it	then	uses	to	generate	a	huge	list	of	keyword	ideas.If	you	already	have	a	product	or	business,	coming	up	with	seed	keywords	is	easy.	Just	think	about	what	people	type	into
Google	to	find	what	you	offer.For	example,	if	you	sell	coffee	and	coffee-making	equipment,	then	your	seed	keywords	might	be:coffeecappuccinofrench	pressnespressoEtcWhen	you	have	a	few	ideas	(don’t	obsess	over	them),	put	them	into	Ahrefs	Free	Keyword	Generator	Tool.For	every	seed	keyword	you	enter,	you’ll	get	back	20	related	keywords	and
20	related	questions	(so	that’s	40	keyword	ideas	already).It	also	shows	you	how	hard	they’ll	be	to	rank	for	(easy,	medium,	or	hard),	and	a	rough	sense	of	how	many	searches	they	receive	each	month.You	can	do	this	as	many	times	as	needed,	for	all	of	your	seed	keywords.ChatGPT	can	also	be	useful.	Paste	your	seed	keywords	into	ChatGPT	alongside	a
prompt	like	Suggest	10	short	keyword	ideas	for	each	of	the	following	topics:The	downside	of	ChatGPT	is	that	you	won’t	get	realistic	SEO	metrics	for	your	keywords,	like	keyword	difficulty	or	monthly	searches.	But	it’s	useful	for	brainstorming	tons	of	ideas	to	use	with	an	SEO	tool.There	are	other	free	keyword	research	tools	that	can	be	useful	(although
they	have	some	downsides):Google	Keyword	Planner	–	It’s	a	tool	for	those	who	want	to	run	ads	in	Google.	It	can	help	with	keyword	ideas,	but	it	only	shows	SEO	metrics	if	you’re	running	paid	ad	campaigns.Google	Trends	–	A	cool	tool	for	finding	new	and	exciting	topics,	but	it’s	not	very	detailed:	you	can	only	see	big,broad	topics,	and	not	specific
keyword	ideas.Answer	the	Public	–	uses	Google’s	autocomplete	data	to	show	you	related	keywords	that	people	search	for,	but	you	only	get	3	searches	each	day.And	once	you	get	truly	serious	about	growing	the	search	traffic	of	your	website,	make	sure	to	sign	up	for	Ahrefs	and	give	Keywords	Explorer	a	spin.	Take	one	of	your	seed	keywords	and	ask	AI
to	suggest	some	ideas:	A	moment	later	and	you	have	20	extra	seed	keywords	to	start	your	search:	Hit	the	search	button	and	head	to	the	Matching	terms	report	to	see	how	many	keyword	ideas	it	gives	us:1.7	million	keywords!	No	free	tool	will	let	you	work	with	such	a	vast	number	of	keyword	ideas.That	may	seem	like	an	overwhelming	number	of
keywords	to	work	with.	And	it	is.	But	don’t	worry.	You’ll	learn	how	to	narrow	them	down	later	in	this	guide.See	what	keywords	your	website	already	ranks	forIf	you	already	have	a	website,	you	can	find	keywords	that	you	already	rank	for.	This	is	great	for	brainstorming	new,	similar	keyword	ideas,	or	for	improving	your	pages	to	get	better	rankings	for
those	keywords.Once	you’ve	set	it	up,	Google	Search	Console	will	show	some	of	the	search	queries	that	your	website	is	currently	ranking	for	and	getting	clicks	from.The	downside	of	Search	Console	is	that	it	won’t	show	you	any	SEO	metrics.	So	if	you	see	a	cool	keyword	sending	you	a	few	clicks	every	month,	you	won’t	know	whether	it’s	worth	trying
to	improve	your	ranking.Does	that	keyword	get	10	searches	a	month,	or	10,000?	Is	it	easy	for	you	to	rank	for,	or	so	hard	that	it’s	not	worth	the	effort?	Search	Console	won’t	tell	you.But	Ahrefs	Webmaster	Tools	(AWT)	will.	This	is	our	free	plan,	which	is	very	similar	to	Google	Search	Console.	But	while	Search	Console	will	only	show	you	the	top	1,000
keywords	your	website	ranks	for,	AWT	will	show	you	all	of	them.	We’ll	also	show	you	their	Keyword	Difficulty	score,	and	their	monthly	search	volume.See	what	keywords	your	competitors	rank	forNow	that	you	see	the	keywords	your	website	ranks	for…wouldn’t	it	be	cool	to	see	the	keywords	your	competitors	rank	for?You	can	do	exactly	that	with
Ahrefs.	Search	Google	for	one	of	your	seed	keywords	and	see	who	ranks	on	the	front	page.Once	you	find	a	competitor	website	that	seems	similar	to	yours	(if	you	sell	coffee-making	equipment,	they	do	too—they	aren’t	a	café	or	Starbucks),	plug	it	into	a	competitive	intelligence	tool	like	Ahrefs	Site	Explorer	to	check	which	pages	bring	it	the	most	traffic
and	what	keywords	these	pages	are	targeting.After	repeating	the	process	with	a	few	of	your	competitors,	you’ll	find	yourself	with	a	pretty	sizable	list	of	relevant	keywords.	And	you’ve	barely	even	started	your	keyword	research!Whether	these	keyword	ideas	are	purely	informational	(i.e.,	blog	articles)	or	have	commercial	intent	(i.e.,	product	pages)	is
something	we’re	going	to	determine	in	later	stages	of	our	keyword	research	process.	For	now,	your	goal	is	to	collect	as	many	relevant	keyword	ideas	as	you	can.Make	sure	to	repeat	this	process	for	as	many	competitors	as	you	can.	We	have	a	handy	report	in	Site	Explorer,	which	will	help	you	discover	more	of	them.	It’s	called	“Competing	Domains”
and	shows	you	similar	websites	to	the	one	entered	based	on	the	common	keywords	that	they	rank	for	in	Google.SEEING	A	LOT	OF	TOPICS	YOU’VE	ALREADY	COVERED?	If	you’re	doing	keyword	research	for	an	established	website,	you	may	find	that	you’ve	already	covered	most	of	your	competitors’	keywords.In	this	case,	you	should	try	using	the
Content	Gap	report	in	Ahrefs’	Site	Explorer.	It	finds	keywords	that	one	or	more	of	your	competitors	rank	for,	but	you	don’t.To	use	it,	plug	a	few	of	your	competitors’	websites	into	the	top	section,	then	paste	your	own	site	into	the	bottom	field	and	click	“Show	keywords.”You	can	learn	more	about	content	gap	analysis	in	this	video.Study	your
nicheEverything	we’ve	discussed	so	far	is	enough	to	generate	an	almost	unlimited	number	of	keyword	ideas.	But	at	the	same	time,	the	process	kind	of	keeps	you	“in	the	box.”	What	about	finding	new	topics	that	no	one	else	has	covered?You	can	solve	this	by	going	to	the	places	where	your	target	audience	hangs	out—industry	forums,	groups,	and	Q&A
sites—and	studying	their	conversations.	For	example,	here’s	a	thread	I	found	on	the	/r/coffee	subreddit:A	quick	check	in	Keywords	Explorer,	and	I	found	this	search	query:	“aeropress	coffee	to	water	ratio.”It	only	gets	150	searches	per	month,	but	the	fact	that	this	topic	got	42	upvotes	on	Reddit	means	that	people	really	appreciate	this	knowledge.	Plus,
the	content	of	that	Reddit	thread	can	serve	as	a	foundation	for	my	future	piece	of	content.Other	than	browsing	industry	forums,	your	existing	customers	can	also	be	a	great	source	of	keyword	ideas.So	the	next	time	you	talk	to	them,	remember	to	pay	attention	to	the	language	they	use	and	the	common	questions	they	ask.	That	might	lead	you	to	some
original	keyword	ideas	to	cover	on	your	website.We’ve	already	talked	about	seed	keywords.	As	you	get	further	into	keyword	research,	it’s	important	to	understand	other	“types”	of	keywords	you’ll	encounter.If	you	put	seed	keywords	into	a	tool	like	Keywords	Explorer,	you’ll	have	the	option	of	finding	related	keywords.	There	are	two	types:	Matching
terms	and	Related	terms:Matching	termsThese	are	keyword	ideas	that	match	the	terms	(the	words)	in	your	seed	keywords.	The	Matching	terms	report	in	Keywords	Explorer	has	two	modes:	“Terms	match”	and	“Phrase	match.”“Terms	match”	shows	keyword	ideas	that	contain	all	words	of	your	seed	keyword	in	them,	regardless	of	where	exactly	they
are	and	what	order	they’re	in.	So	if	our	seed	keyword	is	“coffee	machine,”	we’ll	get	the	following	keyword	ideas:coffee	vending	machinemachine	gun	kelly	coffee	shop“Phrase	match”	only	returns	keyword	ideas	that	have	the	words	of	your	seed	keyword	in	the	exact	order	as	you	entered	them.	Like	so:best	coffee	machinecoffee	machine	with
grinderRelated	termsRelated	terms	are	keyword	ideas	that	are	related	to	your	seed	keywords	but	don’t	necessarily	contain	your	seed	keywords.	It	also	has	two	modes:	“Also	rank	for”	and	“Also	talk	about.”“Also	rank	for”	shows	you	search	queries	that	the	top-ranking	pages	for	your	seed	keyword	also	rank	for.“Also	talk	about”	shows	you	words	and
phrases	that	are	frequently	mentioned	on	the	top-ranking	pages	for	your	seed	keywords.Keyword	clustersBy	now	you	might	have	thousands	of	keyword	ideas.	You	probably	don’t	want	to	create	a	thousand	pages	to	target	all	of	those	keywords,	so	you	can	use	a	process	called	keyword	clustering	to	simplify	your	list.Let’s	say	that	you’ve	got	the
following	keywords	on	your	list:Let’s	compare	the	search	results	for	the	keyword	“whipped	coffee”	with	those	of	the	keyword	“whipped	coffee	recipe”:	The	top-ranking	pages	for	both	keywords	are	nearly	identical.	This	means	that	Google	sees	the	search	query	“whipped	coffee	recipe”	as	a	subtopic	of	a	more	general	query,	“whipped	coffee.”	So	you
can	rank	for	both	keywords	with	a	single	page.This	process	of	grouping	together	related	keywords	is	called	clustering.	In	Ahrefs,	we	created	a	metric	called	Parent	Topic	that	helps	you	group	these	related	keywords	together	almost	instantly.Just	add	your	keyword	ideas	into	Keywords	Explorer,	go	to	the	Clusters	by	Parent	Topic	tab,	and	you’ll	see
your	keywords	grouped	together	into	clusters:Here	we	can	see	28	different	keywords	that	are	all	part	of	the	“whipped	coffee	recipe”	cluster.	There’s	a	good	chance	we	could	publish	a	single	high-quality	guide	to	whipped	coffee	recipes,	and	rank	decently	well	for	all	of	these	keywords.The	big	benefit	of	clustering	by	Parent	Topic	is	speed—it’s	almost
instantaneous.	But	there	are	other	clustering	methods	too,	like	term	clustering,	where	you	group	keywords	by	common	words	or	phrases	rather	than	search	result	similarity.	You	can	learn	more	in	our	guide	to	keyword	clustering.Keyword	intentsKeywords	have	different	types	of	intent.	Some	keywords	will	be	searched	by	people	ready	to	buy	a	product
or	service.	These	are	called	commercial	or	transactional	keywords.best	instant	coffeecuisinart	coffee	makercoffee	table	with	storageOthers	will	have	informational	intent	–	they’re	searched	by	people	just	looking	to	learn.how	much	caffeine	in	coffeecoffee	cake	recipeis	coffee	good	for	youSometimes	people	just	want	to	find	a	particular	website	or
location,	known	as	navigational	intent.coffee	near	mestumptown	coffeedrive	thru	coffeeKeywords	can	also	be	branded	or	unbranded,	like	“starbucks	coffee”	versus	“black	coffee”.Understanding	these	intents	can	help	you	work	out	what	type	of	content	you	need	to	create,	and	prioritize	whether	a	keyword	is	really	worth	targeting.Informational
keywords	will	probably	benefit	from	some	educational	blog	content,	Using	Keyword	Metrics	to	Refine	Your	Search	Volume	Filter:	A	Comprehensive	Guide	It	was	such	an	important	thing	to	consider	when	analyzing	keywords	that	we	have	developed	a	dedicated	metric	to	address	it.	It’s	called	“Traffic	Potetial,”	and	it	shows	how	much	search	traffic	the
top-ranking	page	for	your	keyword	gets.	In	Ahrefs’	Keywords	Explorer,	the	Traffic	Potetial	metric	is	located	right	next	to	the	search	volume.	This	saves	you	lots	of	time	looking	up	what	page	ranks	#1	for	that	keyword	and	how	much	search	traffic	it	gets	in	total.	Both	the	search	volume	and	Traffic	Potetial	metrics	are	country-specific,	though.	So	if	you
need	to	gauge	the	worldwide	search	traffic	of	a	top-ranking	page,	you’ll	need	to	use	Site	Explorer	with	“All	countries”	mode	selected.	Keyword	Difficulty	Experienced	SEO	professionals	typically	gauge	the	ranking	difficulty	of	each	keyword	manually.	That	is,	by	looking	at	the	search	results	for	each	keyword	and	analyzing	them.	They	account	for	many
different	factors	to	judge	how	hard	or	easy	it’ll	be	to	rank:	Search	intent,	content	depth,	relevance,	freshness,	authority,	number	(and	quality)	of	backlinks,	domain	rating,	SERP	features,	etc.	This	process	varies	from	person	to	person,	and	there’s	no	consensus	on	precisely	what	is	and	isn’t	important	here.	One	person	might	believe	that	domain	rating
is	important,	and	another	might	think	that	relevance	plays	more	of	a	role.	The	opinions	might	also	vary	depending	on	the	type	of	search	query	that	they’re	analyzing,	because	for	different	kinds	of	queries	Google	gives	preference	to	different	things.	All	of	that	makes	life	a	little	difficult	for	SEO	tool	creators,	who	try	to	distill	the	complex	and	intricate
concept	of	ranking	difficulty	down	to	a	simple	two-digit	number.	But	here’s	why	avoiding	high-KD	keywords	might	be	a	mistake:	You	should	go	after	high-KD	keywords	sooner,	not	later	–	You’ll	need	lots	of	backlinks	to	rank	for	high-KD	keywords,	which	takes	a	lot	of	time	and	resources.	So	it	pays	to	create	your	page	and	begin	promoting	it	as	soon	as
possible.	The	sooner	you	start,	the	sooner	you’ll	get	there.	Look	at	high-KD	keywords	as	link	opportunities	–	The	fact	that	the	top-ranking	pages	for	some	keywords	have	lots	of	backlinks	is	a	sign	of	a	“link-worthy”	topic.	If	you	create	something	original	on	that	topic,	there’s	a	good	chance	lots	of	people	will	link	to	you.	The	bottom	line	is	this:	KD	is	not
there	to	deter	you	from	targeting	specific	keywords.	It’s	there	to	help	you	understand	what	it’ll	take	to	rank	for	a	given	query	(as	well	as	the	“link-worthiness”	of	a	given	topic).	Just	know	that	you	should	always	manually	assess	keywords	before	going	after	them	and	not	rely	solely	on	any	tool’s	difficulty	score	to	make	your	final	decision.	No	single
score	can	distill	the	complexity	of	Google’s	ranking	algorithm	into	a	single	number.	Be	wary	of	tool	creators	who	suggest	otherwise.	Cost	Per	Click	(CPC)	Cost	Per	Click	(CPC)	shows	how	much	advertisers	are	willing	to	pay	for	a	click	on	an	ad	displayed	on	top	of	search	results	for	a	given	keyword.	It’s	more	a	metric	for	advertisers	than	SEOs,	but	it
can	serve	as	a	useful	proxy	for	a	keyword’s	value.	For	example,	the	keyword	“project	management	software”	has	a	pretty	high	CPC	of	$30.	That’s	because	people	searching	for	it	seem	to	be	looking	for	a	product	to	buy.	But	it’s	a	different	story	for	“project	management	methodologies.”	This	is	clearly	an	informational	search	query,	and	the	odds	of
selling	your	project	management	software	to	these	people	are	not	as	high—hence,	the	much	lower	CPC	of	$6.	One	important	thing	to	know	about	CPC	is	that	it’s	much	more	volatile	than	search	volume.	While	the	search	demand	for	most	keywords	stays	roughly	the	same	from	month	to	month,	their	CPC	can	change	any	minute	as	more	companies
display	ads	for	them.	This	means	that	the	CPC	values	that	you	see	in	various	SEO	tools	are	merely	snapshots	in	time	and	aren’t	particularly	precise.	If	you	want	to	get	real-time	CPC	data,	it	is	recommended	that	you	use	AdWords.	Growth	Given	that	search	volume	is	an	annual	average,	it	can	often	lead	you	astray	in	terms	of	the	future	search	demand
of	a	given	search	query.	Notebook	LM,	an	AI	model	that	turns	text	into	podcast	audio,	has	a	twelve-month	average	of	73,000	searches.	But	this	average	comes	from	many	months	with	zero	search	volume…	and	a	couple	of	months	with	over	400,000	searches.	In	this	case,	the	average	is	underestimating	the	likely	search	volume	in	the	next	few	months:
Or	take	a	seasonal	keyword	like	“black	friday”.	The	average	search	volume	shows	as	282,000,	but	this	average	comes	from	many	months	of	much	lower	search	volume	(around	50,000	most	months)	and	one	month	of	much	higher	volume	(2.5	million	searches	in	November	2024):	The	number	of	searches	any	keyword	gets	changes	over	time,	and	there
can	be	a	###Using	Keywords	Explorer	and	Google	Trends	to	Identify	Trending	Keywords	and	Prioritizing	Your	List	for	Business	Potential	Keyword	research	is	a	crucial	step	in	SEO	that	involves	identifying	relevant	keywords	and	phrases	that	your	target	audience	uses	to	search	for	products	or	services	like	yours.	By	using	tools	like	Keywords	Explorer
and	Google	Trends,	you	can	easily	find	trending	keywords	with	low	search	volume	but	high	potential	for	growth.	To	get	started,	add	your	target	keywords	to	Keywords	Explorer	and	sort	by	the	Growth	column	to	identify	topics	that	are	gaining	popularity.	You	can	also	use	Google	Trends	to	analyze	trending	searches	and	find	keywords	related	to
popular	topics.	For	example,	searching	for	"health	benefits	of	mushroom	coffee"	or	"home	coffee	roasting"	can	give	you	an	idea	of	what's	currently	trending.	When	prioritizing	your	list	of	keywords,	it's	essential	to	consider	the	business	potential	of	each	keyword.	This	involves	evaluating	factors	such	as	traffic	potential,	ranking	difficulty,	competition,
and	search	intent.	By	calculating	a	simple	score	from	0	to	3,	which	indicates	how	easy	it	will	be	to	pitch	your	product	while	covering	a	given	keyword,	you	can	determine	the	level	of	business	value	associated	with	each	keyword.	Prioritizing	topics	that	score	2	or	3	on	the	Business	Potential	scale	is	recommended,	as	these	are	most	likely	to	bring
potential	customers	to	your	website.	By	analyzing	your	existing	content,	such	as	blog	posts	on	the	Ahrefs	website,	you	can	see	that	77%	of	them	scored	high	(2	or	3)	on	Business	Potential.	When	deciding	which	keywords	to	start	working	on	first,	consider	factors	such	as	your	unique	circumstances,	team	size,	and	conversion	goals.	Keyword	research	is
an	act	of	balancing	these	metrics	with	a	set	of	concepts,	including	traffic	potential,	keyword	difficulty,	business	potential,	and	search	intent.	Keyword	research	for	SEO	is	an	art,	not	a	science.	While	traditional	tools	can	help	you	find	keywords,	they	often	lead	to	generic	and	competitive	terms	that	may	not	be	the	best	fit	for	your	content.	However,
there	are	some	free	keyword	tools	that	can	help	you	find	question-based	keywords,	outside-the-box	keywords,	ecommerce	keywords,	terms	that	competitors	already	rank	for,	search	volume	and	CPC	data,	popular	keywords	with	Google	Trends,	and	topics	and	keywords	with	BuzzSumo.	Firstly,	let's	talk	about	question-based	keywords.	You	can	use	two
free	keyword	tools	called	AnswerThePublic.com	and	Question	DB	to	find	long-tail	keywords.	These	tools	scan	the	web	for	questions	that	your	target	audience	asks	about	your	topic	online.	This	is	a	great	way	to	create	helpful	SEO	content	around	perfect	keywords.	For	outside-the-box	keywords,	you	can	use	SeedKeywords.com.	This	tool	lets	you	ask
customers,	colleagues,	or	clients	how	they	would	search	for	something	in	Google.	It's	a	simple	yet	effective	way	to	find	creative	keywords	that	others	may	not	have	thought	of.	When	it	comes	to	ecommerce	keyword	research,	Amazon	Suggest	is	a	great	resource.	You	can	type	in	a	product	or	category	and	jot	down	any	terms	that	come	up.	This	will	give
you	a	list	of	excellent	product	keywords	for	your	ecommerce	site.	Another	important	thing	to	consider	is	the	terms	that	your	competitors	already	rank	for.	By	using	traditional	keyword	tools	less	and	more,	you	can	generate	a	laundry	list	of	keywords	quickly.	However,	it's	essential	to	use	a	tool	that	reverse-engineers	your	competitor's	best	SEO
keywords.	For	search	volume	and	CPC	data,	Google's	Keyword	Tool	is	super	helpful.	The	data	comes	from	the	most	reliable	source	of	keyword	data:	Google	itself.	However,	you	need	to	set	up	a	Google	Ads	account	to	use	it.	Fortunately,	even	without	running	ads,	you	can	still	access	the	tool.	To	discover	popular	keywords	with	Google	Trends,	simply
type	in	a	keyword	and	see	how	it's	trending	over	time.	This	will	give	you	an	idea	of	whether	a	keyword	is	blowing	up	or	fading	away.	Lastly,	BuzzSumo	isn't	technically	a	keyword	research	tool	but	using	it	correctly	can	help	you	find	topics	and	keywords.	You	can	use	it	to	identify	trending	content	and	discover	new	opportunities	for	your	SEO	efforts.	To
maximize	the	effectiveness	of	your	SEO	strategy,	don't	overlook	the	content	that	already	ranks	for	your	site	on	Google's	"Web"	feature.	A	list	of	top-performing	content	can	be	a	goldmine	for	identifying	relevant	keywords	to	double	down	on.	In	fact,	many	people	focus	exclusively	on	finding	new	keywords,	but	looking	at	existing	rankings	can	provide	a
more	comprehensive	understanding	of	what	works	and	what	doesn't.	The	best	way	to	leverage	your	current	rankings	is	by	utilizing	the	Google	Search	Console's	Performance	section.	By	examining	specific	keywords	that	rank	organically,	you	may	discover	some	surprising	matches.	For	instance,	I	ranked	for	"youtube	description	example"	–	a	term	my
page	was	not	optimised	around	previously.	Now,	I	can	create	an	entirely	new	web	page	tailored	to	this	keyword,	increasing	its	chances	of	ranking	high	on	the	first	page.	When	customers	know	what	they're	looking	for,	you	can	tailor	your	website	and	content	to	match	those	keywords,	making	it	easier	for	them	to	find	you.	Utilize	long-tail	keywords	to
target	specific	search	phrases	with	lower	competition.	This	approach	will	bring	in	high-quality	traffic	that	is	more	likely	to	convert.	Optimizing	user	experience	is	also	crucial	in	attracting	and	retaining	customers.	As	you	incorporate	targeted	keywords	into	your	content,	it	becomes	better	organized	and	user-friendly,	keeping	visitors	engaged.	Content
planning	plays	a	significant	role	in	keyword	research.	You	can	identify	relevant	topics	and	themes	based	on	the	difficulty	level	of	specific	keywords.	This	approach	ensures	that	your	content	addresses	customer	interests	and	needs,	increasing	its	value.	Staying	updated	with	trending	search	terms	is	essential	for	ongoing	success.	Continuously	monitor
user	behavior	and	adjust	your	strategy	accordingly.	Keyword	research	is	a	vital	step	in	understanding	what	topics	resonate	with	your	audience	and	how	to	optimize	your	content	for	search	engines,	which	in	turn	boosts	your	chances	of	reaching	and	engaging	your	target	audience.	For	instance,	if	you	operate	an	e-commerce	store	focused	on	outdoor
gear,	relevant	keywords	might	include	"hiking	boots,"	"camping	equipment,"	and	"outdoor	clothing."	These	terms	are	closely	tied	to	your	products	and	the	interests	of	potential	customers.	By	identifying	such	keywords,	you're	effectively	guiding	search	engines	and	helping	your	audience	discover	your	website	when	they	search	for	these	terms.	This	is
a	fundamental	starting	point	for	successful	SEO	and	digital	marketing.	Take,	for	example,	popular	e-commerce	sites	like	Amazon	or	Flipkart,	which	often	rank	highly	for	keywords	such	as	"Best	Shoes,"	"Best	Shirts,"	and	"Best	Smartwatches."	In	the	"dog	care"	niche,	the	process	of	finding	relevant	keywords	is	equally	important.	Your	goal	is	to	connect
with	pet	owners	seeking	information	on	caring	for	their	dogs.	Here,	relevant	keywords	could	include	"dog	grooming	tips,"	"best	dog	food	for	health,"	and	"puppy	training	techniques."	Utilizing	keyword	research	tools	can	provide	insights	into	keyword	volumes,	trends,	user	intent,	and	the	difficulty	of	ranking	for	specific	terms.	These	tools	also	allow
you	to	analyze	website	traffic	and	rankings	for	various	keywords,	enabling	you	to	select	topics	aligned	with	your	expertise.	Popular	tools	include	Google	Keyword	Planner,	Ahrefs,	SEMrush,	Moz	Keyword	Explorer,	and	others.	Evaluating	keyword	relevance	is	a	critical	step	in	the	keyword	research	process.	This	involves	assessing	how	well	each
keyword	aligns	with	your	business	goals,	target	audience,	and	website	content.	You	must	decide	whether	your	content	will	be	informational	or	a	review	article	for	affiliate	marketing,	based	on	user	intent.	Additionally,	you	need	to	determine	if	you	can	write	the	article	yourself	or	if	you	require	a	content	writer.	For	example,	if	your	website	focuses	on
dog	grooming	and	your	target	keyword	is	"dog	grooming	tips,"	you	can	evaluate	its	relevance	by	considering	factors	such	as	search	volume,	competition,	related	keywords	like	"dog	grooming	techniques,"	"dog	grooming	products,"	and	"dog	grooming	tutorials,"	and	user	intent.	People	searching	for	"dog	grooming	tips"	are	likely	looking	for	guidance
on	grooming	their	dogs	at	home.	Based	on	this	evaluation,	the	keyword	"dog	grooming	tips"	is	highly	relevant	to	a	dog	grooming	website.	However,	it's	important	to	note	that	keyword	relevance	exists	on	a	spectrum.	While	"dog	grooming"	is	also	relevant,	it	is	less	specific	than	"dog	grooming	tips."	By	evaluating	relevance,	you	ensure	your	content
targets	the	right	keywords	and	meets	your	audience's	needs.	As	part	of	an	ongoing	SEO	strategy,	regularly	reviewing	and	revising	your	keywords	is	essential.	Search	patterns,	user	behavior,	and	industry	trends	evolve	over	time,	so	consistent	updates	keep	your	strategy	effective.	Identifying	shifts	in	user	behavior,	such	as	a	growing	interest	in
"metabolism-boosting	foods"	over	"weight	loss	tips,"	requires	adapting	your	content.	Similarly,	adapting	to	industry	trends—like	new	workout	trends	or	dietary	approaches—requires	incorporating	relevant	keywords.	For	instance,	if	"mindful	workouts"	becomes	popular,	terms	like	"mindful	exercise	routines"	or	"fitness	for	mental	well-being"	should	be
integrated	into	your	strategy.	In	summary,	mastering	keyword	research	is	essential	for	online	success.	It	helps	you	identify	the	right	words	or	phrases	people	use	when	searching	online,	allowing	you	to	attract	the	right	audience	to	your	website	or	blog.	Keyword	research	is	an	ongoing	process,	requiring	you	to	balance	relevance	with	potential.	As	the
online	landscape	changes,	staying	updated	on	trends	and	search	engine	mechanics	is	crucial.	Be	prepared	to	adapt	and	refine	your	approach	continuously.	The	main	types	of	keywords	for	SEO	include	informational,	navigational,	commercial,	and	transactional.	Understanding	Keyword	Intent:	A	Guide	to	Unlocking	SEO	Success	Optimizing	your	website
content	for	different	types	of	keywords	is	crucial	to	improve	search	engine	rankings	and	drive	more	traffic	to	your	site.	By	understanding	the	intent	behind	a	keyword,	you	can	create	high-quality	content	that	resonates	with	your	target	audience.	To	optimize	for	informational	keywords,	focus	on	producing	valuable	and	informative	content	that
demonstrates	expertise,	authoritativeness,	and	trustworthiness	(E-E-A-T).	This	includes	providing	detailed	explanations,	addressing	FAQs,	citing	expert	authors,	and	linking	to	reputable	sources.	For	instance,	optimizing	for	the	keyword	"vegan	diet"	means	creating	content	that	addresses	the	needs	of	individuals	looking	for	a	plant-based	lifestyle.	On
the	other	hand,	optimizing	for	navigational	keywords	helps	searchers	find	your	business	more	easily.	This	involves	highlighting	your	brand	name	on	your	site,	in	your	homepage's	H1	tag,	and	across	key	pages,	as	well	as	maintaining	clear	menus	and	an	updated	sitemap.	By	creating	a	Google	Business	Profile,	you	can	verify	your	business	and	increase
visibility	in	navigational	queries.	To	optimize	for	commercial	keywords,	create	product	or	service	pages	with	detailed	information	and	high-quality	images.	Write	the	content	to	address	searchers'	needs	and	provide	solutions	to	their	problems.	For	example,	Adidas	ranks	highly	for	the	commercial	keyword	"running	shoes"	by	offering	helpful	content
alongside	a	range	of	running	shoes	available	for	purchase.	For	transactional	keywords,	focus	on	providing	a	direct	way	to	buy	or	convert.	When	people	search	for	these	keywords,	they	are	ready	to	make	a	purchase.	To	optimize	for	these	keywords,	make	purchasing	quick	and	easy	by	placing	the	purchase	option	near	the	top	of	the	page	that	targets
your	chosen	keyword.	Including	the	target	keyword	in	the	title	tag,	H1	tag,	and	page	URL	can	also	help.	To	track	your	keyword	rankings	with	Semrush,	use	their	Position	Tracking	tool	to	monitor	your	rankings.	Enter	your	domain,	select	your	search	engine,	device	type,	and	location,	and	add	any	relevant	business	name	for	local	map	pack	tracking.
Then,	enter	the	keywords	you	want	to	track	and	click	"Start	Tracking."	The	tool	updates	ranking	data	every	24-48	hours.	Understanding	keywords	is	essential	because	they	are	the	words	and	phrases	that	people	type	into	search	engines	to	find	what	they're	looking	for.	By	optimizing	your	website	content	for	different	types	of	keywords,	you	can
improve	your	search	engine	rankings	and	drive	more	traffic	to	your	site.	relevant	keyword	might	send	lots	of	traffik	your	way,	but	how	do	you	do	that?There	are	two	ways.PPC	(Pay	Per	Click)	advertisingSEO	(Search	Engine	Optimization)Pay-per-click	(PPC)PPC	is	where	you	pay	Google	to	show	your	web	page	in	the	results	for	specific	keywords.	For
example,	if	you	sell	email	marketing	software,	you	could	bid	on	that	term	and	appear	at	the	top	of	Google’s	search	results	when	people	search	for	it.That’s	what	Campaign	Monitor	does.This	is	known	as	PPC	(Pay	Per	Click)	advertising.	Google	has	a	platform	where	you	can	choose	keywords	to	bid	on.	Google	then	displays	your	ad	in	the	search	results.
Every	time	someone	clicks	that	ad	and	lands	on	your	website,	Google	charges	you	money.You	can	tell	paid	results	apart	from	organic	(non-paid)	results	because	they’re	marked	as	ads.Search	Engine	Optimization	(SEO)SEO	is	the	process	of	optimizing	your	web	pages	to	rank	in	Google’s	organic	results.	And	Google’s	job	is	to	rank	the	best,	most
relevant	results	for	every	search	query.If	Google	deems	your	page	the	“best”	result	for	the	right	terms,	you’ll	get	a	consistent	stream	of	‘free’	visits	to	your	website.For	example,	the	Ahrefs	blog	gets	an	estimated	383,000	organic	visits	from	Google	every	month.We	rank	#1	for	keywords	like	“SEO	audit”:“Keyword	research	tools”:And	“local
SEO”:Given	that	we	sell	SEO	tools,	all	of	these	keywords	send	potential	customers	our	way	and	contribute	to	our	bottom	line.Most	people	have	some	idea	of	the	keywords	they	want	to	rank	for	what	your	business	does,	then	judge	them	relatively.For	example,	there	are	2,200	searches	for	“SEO	tips”	every	month	vs.	350	for	“image	seo.”As	it	would
make	sense	for	us	to	show	up	in	Google	for	both	of	those	keywords,	we	should	probably	prioritize	the	first	one.	Why?	It	has	more	searches.	We’d	probably	get	more	traffic	from	ranking	#1	for	that	keyword	than	the	other	one.You	can	check	the	search	volume	for	almost	any	keyword	in	Ahrefs’	Keywords	Explorer.	Just	type	in	your	keyword,	choose	a
country,	and	you’ll	see	country-specific	and	global	volumes:IMPORTANTAlthough	search	volume	is	a	good	predictor	of	traffic	potential	in	general,	it’s	not	perfect.Just	take	a	look	at	these	two	keywords:Judging	by	their	search	volumes,	you’d	guess	that	the	top-ranking	page	for	“SEO	tips”	would	get	the	most	organic	traffic.	But	if	we	check	the	current
top-ranking	pages	for	each	term	in	Site	Explorer,	we	see	that	the	opposite	is	true.Learn	more	about	why	search	volume	isn’t	always	a	good	predictor	of	traffic	potential	in	these	two	posts.Read	our	guide	on	how	to	determine	keywords	for	SEO	for	more	tips	like	this.Search	intentImagine	that	you	sell	robots	vacuums	online.	Looking	at	the	search
volume	for	“robot	vacuum,”	it	seems	like	a	decent	keyword	to	try	to	rank	a	product	page	for.After	all,	people	searching	for	“robot	vacuum”	are	probably	looking	to	buy	one,	and	you	sell	them.	So	what’s	the	problem?The	problem	is	that	most	of	the	people	searching	for	this	keyword	aren’t	ready	to	buy.	They’re	just	looking	for	reviews	and	insights	into
the	best	models	available.How	do	we	know?	Look	at	the	search	results	in	Google.You	can	see	that	almost	all	of	them	are	curated	lists	of	the	best	robot	vacuums	by	consumer	review	websites.	That	matters	because	Google’s	job	is	to	deliver	the	most	relevant	search	results	to	users.	If	most	of	those	are	lists	of	the	best	robot	vacuums,	then	we	can
assume	that’s	what	searchers	want	to	see.In	SEO,	this	is	known	as	search	intent.If	you	want	to	stand	the	best	chance	of	ranking	for	your	keywords	in	Google,	you	need	to	create	content	that	aligns	with	intent.	In	other	words,	don’t	try	to	rank	your	homepage	for	a	keyword	where	searchers	are	looking	for	blog	posts,	and	vice	versa.‘Value’People	often
get	hung	up	on	search	volume	and	intent	without	stopping	to	think	about	a	keyword’s	value.	That’s	a	mistake.Let’s	say	that	you	sell	pizza	ovens	online.	You	might	see	a	keyword	like	“pizza	dough”	with	its	43,000	monthlyKeyword	Research:	Why	It's	Not	as	Simple	as	You	Think	Understanding	keyword	value	and	difficulty,	and	how	to	optimize	for	search
intent.	You	can	check	this	by	comparing	the	Keyword	Difficulty	score	for	"how	to	lose	weight"	with	the	other	long-tail	variations	listed	above.	All	of	them	show	high	difficulty.	The	next	point	is	that	you	shouldn’t	focus	your	page	optimization	on	a	supporting	long-tail	keyword.	Instead,	you	should	target	the	most	popular	search	phrase	related	to	the
topic.	What	exactly	are	topical	long-tail	keywords?	These	are	keywords	with	low	individual	search	volumes	that	represent	the	most	common	way	people	search	for	a	topic.	A	good	example	is	the	query	"keyword	cannibalization."	It	only	gets	around	250	searches	monthly,	but	this	isn’t	due	to	a	more	popular	search	phrase.	It’s	because	few	people	are
interested	in	the	topic,	resulting	in	minimal	monthly	traffic.	There	are	two	main	takeaways	from	this:	First,	topical	long-tail	keywords	are	often	easier	to	rank	for	because	they’re	less	competitive.	People	aren’t	willing	to	invest	much	time	or	effort	into	ranking	for	topics	with	low	traffic	potential.	Second,	these	keywords	can	drive	significant	traffic	to
your	site.	You	just	need	to	rank	for	multiple	variations.	You	can	find	topical	long-tail	keywords	in	Keywords	Explorer	by	searching	for	a	topic	and	filtering	for	low	volume	and	low-difficulty	options.	If	the	"Parent	Topic"	matches	the	keyword	itself,	it’s	likely	a	topical	long-tail	keyword.	For	instance,	the	Parent	Topic	for	"keto	and	migraines"	is	the	same
as	the	keyword.	When	looking	at	search	results	for	this	keyword,	you’ll	see	several	pages	receiving	a	few	hundred	visits	monthly	with	few	backlinks.	It	would	probably	be	relatively	easy	to	rank	for	this	keyword	even	with	a	new	website,	provided	your	content	is	well-optimized.	Final	thoughts:	Keywords	are	the	foundation	of	SEO.	Without
understanding	what	people	search	for	and	what	they	want	to	see,	you	can’t	create	or	optimize	content	for	search	engines.	Want	to	learn	more	about	keyword	research?	Read	our	complete	keyword	research	guide.	Need	quick	tips?	Here	are	6	of	them.	Have	questions?	Reach	out	on	Twitter.	In	search	engine	marketing,	keywords	are	terms	you	aim	to
rank	for	in	search	engines	like	Google.	This	helps	attract	valuable	traffic	to	your	website	or	physical	location.	This	definition	covers	two	categories:	For	example,	a	jeweler’s	keywords	might	include	"custom	engagement	rings"	because	they	sell	these	products	and	want	to	appear	prominently	when	people	search	for	them.	Why	are	keywords	important?
They	help	search	engines	find	relevant	content	to	display	in	search	results.	Using	the	term	"custom	engagement	rings"	appropriately	on	a	webpage	or	in	an	ad	campaign	makes	search	engines	more	likely	to	consider	it	relevant	and	rank	it	highly	when	someone	searches	it.	This	is	crucial	because	users	are	more	likely	to	click	on	top-ranking	content	on
search	engine	results	pages	(SERPs).	Additionally,	keyword	research	allows	you	to	identify	popular	online	search	topics.	This	means	you	can	create	content	and	ads	aligned	with	your	target	audience’s	interests	and	needs.	How	to	Find	Keywords:	While	you	can	come	up	with	keywords	yourself	or	get	ideas	from	search	engines	or	competitors’	websites,
the	best	method	is	using	keyword	research	tools.	These	tools	let	you	search	keyword	databases,	making	it	quicker	and	easier	to	find	relevant	keywords	and	avoid	missing	anything	important.	Plus,	keyword	research	software	often	provides	access	to	useful	metrics,	helping	you	gauge	what	content	works	best	on	your	site.	Let’s	explore	two	of	the	most
popular	keyword	research	methods	you	can	use.	Further	reading:	The	Ultimate	Keyword	Research	Checklist	for	2024	Find	Keywords	from	Seed	Keywords	With	Semrush’s	Keyword	Magic	Tool,	you	can	discover	relevant	keywords	by	starting	with	a	seed	keyword—a	broad	term	related	to	your	niche.	To	illustrate,	let’s	search	"gold	necklace"	in	our	U.S.
database.	Enter	the	term	in	the	tool,	and	you	can	add	your	domain	for	personalized	data	if	desired.	Click	"Search."	By	default,	you’ll	get	"Broad	Match"	results	containing	any	variation	of	your	seed	term.	This	is	generally	the	best	way	to	ensure	you	don’t	miss	any	relevant	keywords.	For	more	specific	results,	look	at	"Phrase	Match"	keywords,	which
include	your	exact	term	with	words	in	any	order.	"Exact	Match"	keywords	contain	your	exact	term	with	words	in	the	specified	order.	To	focus	on	keywords	that	trigger	ads	(not	all	keywords	do),	go	to	"Advanced	filters"	and	select	the	drop-down	under	"SERP	Features."	Add	a	filter	for	both:	Ads	top:	Keywords	that	trigger	text	ads	at	the	top	of	the	SERP
Ads	bottom:	Keywords	that	trigger	text	ads	at	the	bottom	of	the	SERP	Later,	we’ll	explain	how	to	use	the	metrics	in	the	Keyword	Magic	Tool	to	choose	the	best	keywords	for	your	site’s	search	engine	marketing	(SEM)	strategy.	With	Semrush’s	Keyword	Gap,	you	can	compare	your	keyword	rankings	against	competitors’	(i.e.,	conduct	a	keyword	gap
analysis).	This	helps	you	discover	relevant	competitive	keywords	you	might	have	missed	and	gather	insights	into	your	market	rivals’	search	performance.	Simply	enter	your	domain	and	the	domains	of	up	to	four	competitors.	Choose	which	type	of	keywords	you’d	like	to	focus	on:	###Using	keyword	research	tools	can	help	you	identify	relevant
keywords	that	will	trigger	top-100	organic	results	and	paid	search	ads	on	at	least	one	of	your	analyzed	sites.	When	choosing	a	target	country,	click	“Compare”	and	analyze	the	SERP	rivals	suggested	by	the	tool.	Look	for	gaps	in	rankings	to	identify	areas	for	improvement.	Optimizing	Keywords	for	Better	Results:	Understanding	Cost	Per	Click,
Competitive	Density,	and	On-Page	SEO	Techniques	To	rank	well	for	a	specific	keyword	like	"insulin,"	you	need	to	ensure	that	it's	highly	relevant	to	your	content.	If	not,	you'll	struggle	to	gain	traction.	Cost	Per	Click	(CPC)	is	a	crucial	metric	in	Pay-Per-Click	(PPC)	marketing,	as	it	determines	how	much	you	pay	each	time	someone	clicks	on	your	ad.	You
can	estimate	CPC	using	tools	like	Semrush,	which	provides	an	estimated	$1.43	for	the	keyword	"gold	necklace."	However,	what	works	for	one	business	might	not	work	for	another.	Therefore,	monitoring	your	PPC	results	and	adjusting	your	strategy	accordingly	is	vital.	Competitive	Density	(Com.)	measures	the	level	of	competition	for	a	paid	search
keyword	in	Google	Ads.	A	score	above	0.8	indicates	high	competition,	while	a	score	below	0.6	suggests	minimal	competition.	To	rank	well,	you'll	likely	need	a	high-quality	ad	campaign	and	sufficient	budget.	When	it	comes	to	using	keywords	in	SEO,	grouping	them	into	topics	and	pages	can	help	build	topical	authority.	Topic	clusters	consist	of	theme-
related	pages	that	include	a	pillar	page	and	associated	subpages.	Using	keyword	clusters	helps	target	multiple	terms	through	the	same	content,	reducing	the	risk	of	keyword	cannibalization.	Semrush's	AI-powered	Keyword	Strategy	Builder	can	automatically	generate	topic	clusters	and	keyword	clusters	from	your	identified	keywords.	This	tool



provides	valuable	insights	into	intent,	keyword	difficulty,	and	search	volume	for	each	page.	A	keyword	map	documents	each	keyword	cluster	with	a	target	URL	on	your	website,	ensuring	that	each	page	satisfies	the	cluster's	search	intent.	For	example:	Primary	Keyword	Target	URL	Slug	“diamond	rings”	/rings/diamond/	“lab	grown	diamond	rings”
/rings/diamond/lab-grown/	“how	to	clean	a	diamond	ring”	/blog/how-to-clean-diamond-rings/	On-page	SEO	techniques	are	crucial	for	optimizing	your	chosen	pages.	This	includes	writing	optimized	title	tags	and	H1	tags,	which	help	search	engines	understand	the	content	of	each	page.	Always	include	your	primary	keyword	in	both	title	tags	(HTML	page
title)	and	H1	tags	(main	on-page	heading).	Additionally,	use	grammatically	correct	keywords	to	avoid	issues	like	keyword	stuffing,	which	may	harm	your	rankings.	Finally,	optimizing	your	meta	descriptions	can	improve	user	experience.	Although	it	won't	directly	impact	rankings,	it	will	influence	how	search	engines	display	your	content	in	the	SERP.
paraphrased	text	here	###ENDARTICLEIncorporating	your	target	keywords	into	both	ads	and	landing	pages	is	a	key	way	to	establish	relevance,	as	seen	in	a	top-ranking	ad	for	“lab	grown	diamond	engagement	rings”	which	has	been	optimized	with	the	relevant	keyword.	By	targeting	specific	keywords	in	your	ads	and	landing	pages,	you	can	increase
the	visibility	of	your	content	and	attract	more	targeted	traffic.	To	find	inspiration	and	analyze	competitors'	ads	and	landing	pages,	use	tools	like	Ads	History	or	Semrush's	Keyword	Strategy	Builder.	These	tools	allow	you	to	enter	a	PPC	keyword,	choose	a	target	country,	and	see	the	highest	ad	rankings	by	month	for	each	domain.	From	there,	you	can
click	through	to	campaign	landing	pages	to	get	an	idea	of	what	works	well.	With	Semrush's	tools,	you	can	identify	all	the	keywords	you	need	to	create	pages	and	ads	for	in	just	minutes,	streamlining	your	keyword	research	process.	Furthermore,	over	36%	of	SEOs	say	they	spend	most	of	their	time	on	keyword	research,	emphasizing	its	importance.
Additionally,	content	that	ranks	higher	in	search	engines	tends	to	be	longer	than	1,500	words,	with	top	websites	publishing	such	content	ranking	for	a	median	number	of	7	keywords.	It's	also	worth	noting	that	certain	types	of	keywords	are	more	effective	than	others.	For	instance,	keywords	between	10-15	words	in	length	get	1.76x	more	clicks	than
single-word	terms,	highlighting	the	importance	of	crafting	targeted	and	descriptive	ad	copy.
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