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Last	updated:	04/04/202510	min	readExpertPhotography	is	supported	by	readers.	Product	links	on	ExpertPhotography	are	referral	links.	If	you	use	one	of	these	and	buy	something,	we	make	a	little	money.	Need	more	info?	See	how	it	all	works	here.We	all	take	pictures	of	people	all	the	time.	But	do	you	ever	ask	yourself	if	you	need	permission	to	take
pictures	of	someone?	The	answer	most	likely	yes,	and	this	is	where	a	photo	release	form	can	help	you.	What	Is	a	Photo	Release	Form?	A	photo	release	form	is	a	contract	between	the	photographer	and	the	entity	that	takes	part	in	a	photo.	It’s	written	permission	that	allows	the	photographer	or	another	party	to	use	the	image.	The	agreement	provides
rights	to	publishing	on	various	media	platforms.	This	includes	social	media,	websites,	print,	and	television.	A	photo	release	form	ensures	there	are	no	grey	areas	when	it	comes	to	using	an	image.	Its	conditions	can	be	as	simple	as	allowing	one	party	to	publish	images.	But	it	may	also	include	limits	of	use	and	contract	expiration.	So	why	do	you	need	a
photo	release	form?	Using	someone’s	likeness	without	a	set	agreement	can	have	some	serious	consequences.	In	the	United	States,	it’s	illegal	for	a	photographer	to	use	someone’s	likeness	commercially	without	a	photo	release	form.	Likewise,	it’s	illegal	for	a	client	to	use	images	from	a	photographer	without	the	same	permission.	There	are	two	main
types	of	photo	release	forms.	There	are	plenty	of	variations	when	it	comes	to	model	and	property	releases.	We	will	discuss	the	most	common	options	below.	Types	of	Photo	Release	Forms	Photo	Release	Form	The	term	photo	release	form	is	an	umbrella	term	for	various	releases.	It’s	most	common	use	is	for	photographers	granting	their	client	the	use	of
photos	for	commercial	purposes.	But	there	are	other	reasons	for	using	this	legal	document	as	well.	I	use	photo	release	forms	when	I	photograph	bands.	Within	the	document,	I	include	the	conditions	of	release.	For	example,	I	want	my	clients	to	credit	my	name	every	time	they	use	a	photo	I	took.	Print	Release	Form	A	print	release	form	is	similar	to	the
photo	release	form	mentioned	above.	But	the	two	aren’t	the	same.	A	print	release	form	solely	handles	the	permission	of	printing	photographs.	Meanwhile,	a	regular	photo	release	form	can	include	anything	from	the	type	to	the	length	of	the	usage.	Clients	cannot	legally	print	images	without	written	consent.	This	step	is	crucial	since	most	quality	print
labs	require	a	print	release	form	before	making	copies.	Even	Walmart	now	requires	a	print	release	form.	This	precedent	makes	IPS	(in-person	sales)	is	beneficial	to	photographers.	The	print	release	prevents	clients	from	making	copies	of	photos	instead	of	purchasing	the	prints.	When	I	sell	a	digital	package	to	my	clients,	they	can	purchase	a	print
release	form	from	me.	That	way	they	can	print	those	images	legally.	Model	Release	Form	A	model	release	form	states	that	the	model	gives	the	photographer	consent	to	use	their	likeness	for	commercial	purposes.	The	agreement	often	includes	the	right	to	use	a	photo	to	advertise	a	business	or	portfolio.	But	it	can	also	stipulate	rules	on	printing	the
photos	for	commercial	use.	A	model	release	form	protects	you	from	lawsuits	your	subject	might	file	against	you.	The	issues	you	may	encounter	could	be	anything	from	claims	such	as	the	invasion	of	privacy	to	defamation	of	character.	But	by	default,	the	photo	release	form	protects	the	models	as	well.	If	the	model	agrees	on	the	limitations	of	the	image
usage,	they	will	know	if	the	photographer	violates	their	agreement.	Minor	Release	Form	Anyone	under	eighteen	years	old	in	the	United	States	and	many	other	countries	can’t	sign	a	contract.	So	a	parent	or	guardian	must	sign	this	photo	release	form	on	behalf	of	the	child.	Since	you’re	dealing	with	a	minor,	you	should	use	this	photo	release	form	even
if	you’re	not	using	the	pictures	for	commercial	purposes.	This	document	protects	you	and	your	subjects	from	legal	issues	that	may	occur.	Property	Release	Form	You’ll	need	this	release	form	if	you	want	to	publish	photos	of	another	person’s	property.	It	doesn’t	matter	if	it’s	a	car	or	your	neighbour’s	garden.	The	use	of	this	document	depends	on
whether	or	not	the	place	is	recognisable	beyond	a	reasonable	doubt.	If	you	photograph	a	fence	outside	a	house,	you	may	not	need	this	document	at	all.	Why?	Because	every	other	property	also	has	one	that	looks	like	it.	Many	likely	think	of	physical	locations	when	it	comes	to	this	type	of	photo	release	form.	However,	the	law	in	the	United	States	also
considers	animals	to	be	property.	In	other	words,	you’ll	still	need	a	photo	release	form	if	you	want	to	use	photos	of	pets	commercially.	But	do	you	know	what’s	even	more	interesting?	If	an	animal	reaches	celebrity	status,	you	will	need	a	model	release	form,	not	a	property	release.	Grumpy	Cat	and	Lil’	Bob	are	perfect	examples	of	famous	animals.	The
owners	of	these	celebrity	pets	earn	money.	So	it	only	makes	sense	that	their	owners	require	a	photo	release	form.	That	way,	they	can	control	the	use	of	the	images.	Building	Release	Form	You’ll	need	this	type	of	photo	release	form	if	you	plan	to	take	a	picture	of	a	building.	A	lot	of	famous	landmarks	require	a	photo	release	form.	But	what’s	even	more
surprising	are	the	iconic	places	that	you	can’t	photograph	for	commercial	purposes.	These	locations	include	the	Louvre	and	the	Sydney	Opera	House.	Of	course,	you’re	allowed	to	take	photos	of	the	Louvre	for	personal	purposes.	But	you	just	can’t	sell	them	to	commercial	entities	at	all.	This	type	of	photo	release	form	is	one	of	the	rarest	on	this	list.
Signing	this	document	means	giving	up	your	rights	to	an	image	to	someone	else.	Copyright	release	forms	are	common	in	e-commerce	photography.	But	large	brands	also	use	them	for	advertisements	and	other	commercial	uses.	A	lot	of	photographers	don’t	like	copyright	release	forms.	But	most	photo	projects	that	involve	this	document	tend	to	pay	a
good	amount	of	money.	So	for	some	artists,	it	becomes	a	matter	of	choosing	between	profit	or	retaining	ownership	of	the	work.	The	Difference	Between	a	Public	and	a	Private	Locations	Commercial	photographers	use	the	photo	release	form	all	the	time.	But	what	about	the	street	or	candid	photographers?	Where	do	they	fall	into	place	with	the	photo
release	form?	First,	we	must	explain	the	distinction	between	public	and	private	places.	Expectation	of	Privacy	The	expectation	of	privacy	states	which	situations	where	privacy	applies	to	a	person.	For	instance,	a	person	has	the	right	to	not	be	photographed	on	their	property	without	permission.	But	the	protection	of	privacy	does	not	cover	public	areas.
So	anyone	can	take	pictures	of	other	people	without	the	need	for	a	photo	release	form.	They	can	even	sell	it	commercially	without	having	to	ask	permission.	If	you’re	a	street	photographer,	you	can	take	pictures	of	anyone	as	long	as	they’re	on	public	property.	But	even	if	what	you’re	doing	is	legal,	it’s	best	to	ask	permission	for	ethical	reasons.	Keep	in
mind	that	taking	photos	on	public	property	isn’t	a	free-for-all	pass.	There	are	limits	to	what	you	can	do	with	the	photos	you	take	in	public.	You	can	sell	photographs	to	news	organizations	for	editorial	purposes.	But	you	can’t	use	the	images	for	commercial	purposes.	Furthermore,	you’re	not	allowed	to	use	the	pictures	in	any	derogatory,	defamatory,	or
slanderous	way.	It	doesn’t	matter	if	you’re	taking	pictures	of	a	celebrity	or	a	regular	Joe.	Every	person	automatically	has	a	likeness.	And	everyone	has	the	right	to	protect	their	likeness.	Of	course,	you	can	take	a	picture	of	someone	in	public	for	personal	use.	But	you’ll	be	in	legal	trouble	if	you	use	that	same	photo	to	profit	from	it.	That’s	why	you	don’t
just	see	pictures	of	random	people	on	advertisements.	What	Is	Commercial	Use?	We	already	mentioned	the	term	commercial	use	several	times	in	the	article.	But	what	is	it	exactly?	Most	people	think	of	commercial	use	in	terms	of	selling	a	print.	But	commercial	use	is	far	more	complicated	than	that.	Anything	created	with	the	intention	of	profit	is
commercial	use.	It	includes	marketing	and	advertising.	But	it	also	pertains	to	posting	a	photo	of	someone	on	your	Instagram	to	promote	services.	From	this	definition,	commercial	use	seems	easy	to	understand.	But	there	are	times	when	commercial	use	can	be	a	little	fuzzy.	Selling	a	photo	in	a	newspaper	is	a	great	example.	You	may	think	that	it’s
commercial	use	since	there’s	a	payment	involved.	But	it	wouldn’t	be	considered	such	because	it	falls	under	freedom	of	the	press.	Of	course,	freedom	of	the	press	only	applies	if	your	image	is	“news-worthy.”	Unfortunately,	a	lot	of	photographers	misinterpret	the	meaning	of	“Newsworthiness.”	There	are	plenty	of	elements	that	make	a	photo	news-
worthy.	But	the	main	prerequisite	is	that	it	has	to	depict	real	events.	It	also	should	not	be	staged.	And	most	of	all,	it	has	to	fit	into	the	narrative	of	current	events.	A	photo	of	a	person	walking	at	a	public	park	isn’t	newsworthy.	But	a	person	protesting	human	rights	falls	under	this	category.	Commercial	Use	of	photographs	has	a	lot	of	grey	areas.	So	if
you’re	thinking	of	selling	or	promoting	a	photo,	it’s	best	to	consult	an	expert	first.	If	you	don’t	want	to	take	any	legal	risks,	then	use	a	photo	release	form	to	be	safe.	When	Do	You	Need	a	Release	Form?	You	use	a	photography	release	form	to	inform	the	client	what	you	intend	to	do	with	the	images.	And	it	also	lets	them	know	what	they	can	do	with	your
work.	Conditions	on	your	form	may	include	how	you	want	your	client	to	use	your	images.	You	have	the	right	to	tell	them	whether	they	can	use	your	files	online	and	if	they	can	print	copies.	But	the	client	can	also	give	a	photography	release	form	to	the	photographer.	This	time,	the	use	of	the	document	is	to	protect	their	likeness.	With	this	written
agreement,	they	can	tell	you	how	you	can	use	your	photos	of	them.	Just	because	a	client	gives	a	form	to	the	photographer	doesn’t	mean	that	the	client	gets	all	the	benefits.	In	most	cases,	a	single	photo	release	form	is	enough	to	protect	the	client	and	the	photographer.	After	all,	both	parties	need	to	agree	to	the	terms	before	signing.	To	make	it	easy	to
determine	if	you	need	a	form	or	not,	ask	yourself	these	questions:	Can	people	recognise	the	subject	in	the	image?	Is	the	photograph	going	to	be	used	for	commercial	purposes?	Is	the	photograph	going	to	be	used	for	advertisement?	Did	you	say	“yes”	to	number	1	and	yes	to	either	number	2	or	3?	Then	you	need	a	release	form.	If	you	answered	“no”	to
number	2	and	3	or	number	1,	then	you	don’t	need	it.	How	Do	You	Make	a	Photo	Release	Form?	You	can	find	plenty	of	photo	release	form	templates	for	free	online.	But	not	all	online	templates	are	legally	binding.	You	can	also	ask	a	photographer	friend	for	a	photo	release	template.	Just	make	sure	you	customize	the	form	to	fit	your	requirements.
Remember	that	the	first	two	options	may	not	be	foolproof.	So	I	recommend	hiring	a	lawyer	to	draft	a	form	for	you.	Doing	so	ensures	your	document	is	legally	sound.	Free	Photography	Release	Templates	Event	Photography	–	For	events	apart	from	Wedding.	For	example,	the	release	of	a	new	product,	photographing	an	art	fair	or	party.	Portrait
Photography	–	For	photographing	portraits,	other	than	the	wedding	day	shoot.	It	might	be	an	engagement	party	or	studio	shoot,	based	solely	on	the	person.	Corporate	headshots	are	a	perfect	example.	Wedding	Photography	–	Exclusively	for	weddings.	This	event	has	so	many	details	to	consider,	hence	this	specific	contract.	Photography	Session	–	For
any	studio	or	outdoor	session.	You	can	use	it	for	photographing,	families,	pets	or	newborn	babies.	Model	Release	Simple	–	For	photographing	many	people	over	a	short	space	of	time.	This	is	perfect	for	street	photography.	Model	Release	Full	–	For	fashion	or	lifestyle	photography,	where	the	images	would	be	used	nationally	or	internationally.	Model
Release	Minors	–	Specifically	for	those	under	18	years	of	age.	A	guardian	or	parent	needs	to	be	present	because	the	contract	can	be	finished.	Tips	for	Using	Photo	Release	Forms	Prep	your	paperwork	ahead	of	time.	Make	sure	your	document	is	legible.	Be	specific	about	the	images,	date,	and	location	you	write	on	your	photo	release	form.	Never	leave
anything	open-ended	or	up	for	interpretation.	Be	specific.	A	photo	release	form	is	a	contract.	The	law	states	that	the	client	needs	to	have	plenty	of	time	to	review	a	contractual	document.	So	be	sure	to	send	your	client	the	paper	before	the	photoshoot.	Allow	them	a	few	days	to	read	it	and	negotiate	the	terms.	Don’t	ever	present	it	without	notice	on	the
photoshoot	date.	Otherwise,	they	might	say	they	signed	the	form	under	duress.	Always	ask	your	client	to	sign	two	copies	of	the	photography	release	form.	Then	give	them	a	copy	for	them	to	keep.	Conclusion	Familiarize	yourself	with	how	a	photo	release	form	works.	This	document	is	essential	if	you	plan	to	become	a	professional	photographer.	Keep	in
mind	that	a	photo	release	form	is	not	a	one-size-fits-all	document.	You	need	to	make	sure	you	have	the	correct	type	to	use	for	every	photo	shoot.	It	may	seem	a	lot	of	hassle	at	first,	especially	if	you	just	want	to	take	pictures.	But	remember	that	photography	is	also	a	business,	and	you	should	treat	it	like	one.	Read	our	tips	on	stocks	photography	vs.	real
photos	or	getting	started	in	commercial	photography	for	more	interesting	photography	know-how.	To	make	things	even	easier,	we	have	a	post	on	the	best	model	release	apps	to	check	out	next!	For	the	best	start	to	you	portrait	photography	business,	but	sure	to	read	Profit	from	Portraits!		Photo	release	forms,	also	known	as	model	release	forms,	are
used	when	people,	pets	and	property	are	photographed,	and	you,	as	the	photographer,	want	to	publish	the	images.	In	this	situation,	you	need	to	obtain	a	signed	photo	release	form	from	the	subject	of	the	photo	(or,	in	the	case	of	a	minor,	the	parent	or	guardian)	or	the	owner	of	the	pet	or	property	featured	in	the	images.	A	photo	release	does	not	give
you	permission	to	take	the	photo,	but	rather	to	publish	it.	Requirements	for	publishing	images	Anyone	is	allowed	to	take	photos	of	anyone	or	anything	in	a	public	space.	If	the	photo	is	for	personal	enjoyment,	nothing	else	is	required—you	don't	need	a	model	release	form	or	permission.	If	you	wish	to	publish	or	sell	the	photo,	however,	you	will	need	a
signed	photo	release	form	that	documents	that	permission	was	given	by	the	subject,	guardian	of	the	subject,	or	the	owner	of	the	subject	in	the	photo.	Publish	means	that	the	photo	will	be	used	for	promotional	purposes.	Without	a	signed	photo	release	form,	any	promotional	and	commercial	use	is	prohibited.	The	essential	elements	of	a	photo	release
form	include:	Full	name	of	the	subject	or	model	Statement	that	expressly	gives	permission	to	use	their	likeness	in	any	digital	media	format	(e.g.,	photo,	video,	website	and	other	web-related	publications)	without	payment	Right	to	digitally	alter	the	image	(if	applicable)	Release	of	any	and	all	copyright	ownership	or	claims	Three	types	of	photo	release
forms	You'll	need	a	specific	release	form	depending	on	who	or	what	is	being	photographed.	Understanding	which	form	applies	and	keeping	these	forms	close	at	hand	will	make	the	process	pain	free.	Here	are	your	options:	Model	release	form.	If	an	adult	is	the	subject,	use	this	form.	Child/minor	photo	release	form.A	parent	or	guardian	must	complete
this	form	if	you	want	to	publish	a	photo	that	includes	a	minor.	Property	photo	release	form.	To	publish	a	photograph	of	someone's	property—such	as	a	private	home,	business	location,	vehicle,	flower	garden	or	even	a	pet—the	owner	must	sign	this	form.	Photo	copyright	release	forms	When	you	take	a	photo,	you	automatically	own	the	copyright	to	that
photo.	However,	if	you	are	doing	work	for	hire	for	a	client,	the	contract	might	indicate	that	the	client	will	own	the	copyright	to	any	photos	produced	as	a	result	of	the	contract.	In	this	case,	you	as	the	photographer	sign	a	photo	copyright	release	form	to	document	a	rights	transfer	to	your	client.	While	this	is	always	an	option,	it	is	not	common.	Most
photographers	retain	copyrights	for	all	photos	they	take	for	clients	and	their	own	personal	projects.	You	may	give	permission,	by	way	of	a	license,	for	clients	(or	members	of	the	public)	to	reprint,	publish	and	use	your	photos	through	a	permission	to	reproduce	images	form.	In	addition	to	permission,	the	use	and	reproduction	of	images	owned	by
someone	else	usually	requires	compensation	and	is	governed	by	a	licensing	agreement.	Where,	how	and	the	duration	of	use	are	outlined	in	this	agreement.	In	short,	a	photo	release	form	is	like	a	photo	publication	permission	slip.	It	is	better	to	have	a	signed	copy	already	on	hand,	even	if	publication	of	the	photograph	is	not	intended	at	the	time	the
photo	is	taken.	This	will	help	avoid	possible	copyright	infringement	trouble	later	on.	Every	job	comes	with	those	pesky	little	administrative	tasks,	and	photography	is	no	exception.	As	great	as	it	would	be	to	be	able	to	snap	away	all	day	and	to	showcase	your	awesome	images	in	any	way	you	see	fit,	it’s	important	that	you	make	sure	your	work	is	legally
protected.	That’s	where	photo	release	forms	come	in.	Trust	us,	they’re	not	as	intimidating	as	they	sound.A	photo	release	form	is	a	super-important	document	that	will	definitely	save	you	from	future	legal	headaches,	so	you	can	just	focus	on	building	that	awesome	online	photography	portfolio	the	right	way.	Don’t	worry—photo	consent	forms	aren’t	too
tricky	to	put	together	once	you	know	what	to	include,	and	using	them	will	help	establish	you	as	the	professional	that	you	are!	What’s	a	Photography	Release	Form,	Exactly?A	photo	release	form	is	basically	a	photography	contract.	It’s	an	agreement	between	the	photographer	and	the	person	you’re	photographing,	the	owner	of	the	property	you’re
photographing,	or	your	client.A	key	aspect	of	photo	release	waivers	is	that	they	aren’t	one-sided.	That	means	it	typically	shouldn’t	just	ask	that	the	model	or	property	owner	to	sign	away	their	rights	to	their	likeness	or	property	and	call	it	a	day.	There	should	be	something	offered	in	return—called	a	consideration,	in	legal	terms—so	that	the	photo
release	is	a	fair,	two-way	street.	Similarly,	if	you’re	signing	over	your	rights	to	your	images	in	a	media	release	form,	there	should	be	some	form	of	compensation.Money	can	be	offered	in	exchange,	but	that	doesn’t	necessarily	have	to	be	the	case.	A	TFP	shoot,	in	which	a	photographer	provides	the	model	with	prints	or	digitals	from	the	photoshoot,	is
considered	a	fair	trade,	too.	The	specific	details	of	the	photo	release	are	up	to	you,	your	model,	and	your	client	to	work	out,	but	they	all	basically	look	the	same.The	distinction	between	commercial	and	editorial	use	can	be	a	little	blurry	in	some	situations,	so	make	sure	you’re	always	clear	about	the	limits	of	the	license	when	you’re	licensing	an	image.
For	example,	a	photograph	you	take	of	a	group	of	people	at	an	event	can	be	used	in	a	fashion	magazine	if	it’s	in	a	section	covering	recent	events	in	a	journalistic	way.	But	if	that	same	photo	were	to	be	used	in	the	same	magazine	to	promote	the	venue	where	the	event	was	being	held,	or	the	organization	hosting	the	event,	that	could	be	considered
commercial	usage.	This	example	shows	why	it’s	always	wise	to	assume	you’ll	need	a	media	release	form	down	the	road.Another	important	question	of	whether	or	not	the	person	in	the	image,	or	their	private	property,	is	identifiable.This	is	where	things	get	tricky,	though,	since	there’s	a	surprising	amount	of	grey	area	when	it	comes	to	what’s
identifiable.	If	someone	who	is	familiar	with	the	person	in	the	image	or	the	property	being	photographed	would	be	able	to	identify	the	subject,	that	counts	as	identifiable	and	you’ll	want	to	have	a	photo	release	form	in	place.You	should	also	keep	in	mind	that	even	if	you	aren’t	planning	to	use	or	license	a	photo	for	commercial	at	the	time	that	you	take
it,	you	never	know	what	might	come	up	in	the	future.	Maybe	the	perfect	licensing	opportunity	will	come	up:	you	don’t	want	to	be	caught	without	a	photo	release	and	with	no	way	of	contacting	the	model	or	property	owner.If	you	want	to	run	a	successful	photography	business,	it’s	always	better	to	play	it	safe	and	get	those	media	release	forms	signed
right	when	you’re	taking	the	shots.	That	way,	you	can	make	money	off	the	photo	if	the	opportunity	comes	up.	What	Does	“Private”	Mean	in	Photo	Release	Forms?If	someone	is	in	a	public	space,	like	a	park,	beach,	or	sidewalk,	it	is	legal	to	photograph	them.	They	shouldn’t	expect	privacy	laws	to	prevent	them	from	being	photographed.	That	means	a
street	photographer	can	publish	candids	taken	in	public	spaces,	as	long	as	those	images	are	only	being	used	for	editorial	purposes.However,	if	a	photographer	captures	someone	when	they’re	on	their	private	property,	a	photo	release	form	would	be	required.Homes,	vehicles,	and	pets	count	as	private	property	and	should	be	treated	as	such	in	a
photography	consent	form.A	photo	release	form	outlines	how	the	client	can	use	the	photos,	and	any	special	requirements.	For	example,	if	you	release	the	client	to	use	the	image	commercially	but	you	want	them	to	credit	you	or	add	your	website	under	the	image,	you	can	specify	that	in	a	photo	release	form.	Model	Release	FormsA	model	release	form	is
similar	to	a	photo	release	form,	except	the	contract	is	between	the	photographer	and	the	model.	In	a	model	release	form,	the	rights	of	the	photographer	to	publish	the	image	commercially,	or	to	license	it	to	a	third	party	for	commercial	use,	are	outlined.When	it	comes	to	model	photoshoots,	the	publisher	usually	isn’t	going	to	be	you,	the	photographer.
For	example,	if	you’re	doing	a	photoshoot	of	an	author,	you	might	not	publish	it	for	commercial	use,	but	their	book	publisher	will	probably	want	to.	In	that	case,	your	model	release	form	would	specify	that	you	can	license	it	to	third	parties,	such	as	book	publishers,	to	use	for	commercial	purposes	such	as	selling	books.In	fact,	most	high-end	print	shops
know	this	and	will	ask	for	a	photography	print	release	before	they	let	a	picture	go	to	print.	You	can	find	photography	print	release	form	templates	online	for	your	next	gig.Whether	or	not	you	need	a	photo	print	release	depends	on	how	your	client	intends	to	use	the	images	you	take.	If	you	shot	a	bunch	of	product	photos	for	their	ecommerce	store,	they
probably	don’t	need	a	permission	to	print	photo	release.	However,	if	they	plan	to	use	those	images	in	a	brochure	down	the	road,	they’ll	need	to	get	this	photo	permission	form	from	you.Architecture	photographers	should	take	note	of	this,	in	case	they	ever	want	to	use	one	of	their	images	commercially.	Photo	Release	Form	for	MinorsA	photo	release
form	for	minors	is	a	special	type	of	model	photography	release	form.	It’s	important	that	you	know	if	your	subject	is	a	minor,	since	they’ll	have	to	have	a	parent	or	guardian	present	to	sign	their	model	release	form.If	you	don’t	have	the	oversight	of	a	parent	or	guardian,	that	model	release	form	likely	won’t	be	considered	valid.	That	could	cause	a	lot	of
legal	trouble	for	you	and	your	clients	in	the	future	if	those	photos	end	up	being	used	for	commercial	use,	so	make	sure	you	get	that	release	signed	the	right	way!However,	some	kinds	of	photos	really	aren’t	reusable.	If	you’re	shooting	branded	photos	for	a	client,	or	product	shots,	it’s	usually	not	a	problem	to	sign	a	photo	copyright	release	form	and
hand	over	your	rights	to	those	images.	How	To	Create	A	Media	Release	FormNo	matter	which	of	these	types	of	media	release	forms	you	need,	the	good	news	is	that	it’s	such	a	widely	used	document	that	there	are	tons	of	photo	consent	form	templates	online.	There’s	really	no	need	to	reinvent	the	wheel	a	write	a	new	photo	release	form	template	from
scratch.Just	search	for	a	photo	release	template,	and	you’ll	come	up	with	tons	of	simple	photo	release	forms	that	you	can	use	as	the	basis	of	your	own.	Tools	like	Law	Depot	are	handy.	This	one	works	for	people	in	the	U.S.,	Canada,	or	Australia,	but	you	can	find	a	version	that	creates	release	form	templates	for	different	regions	as	well.When	it	comes	to
photography	consent	forms,	short	and	sweet	is	usually	best.	That’s	because	most	models	or	property	owners	will	probably	feel	intimidated	by	and	wary	of	a	huge	document	filled	with	legal	terms,	and	they’ll	be	much	less	likely	to	sign	their	consent	if	that’s	what	you	hand	to	them.Of	course,	if	you’re	working	on	a	larger	project	with	your	dream	client,
you	should	make	sure	you	have	a	very	thorough	photo	release.	But	for	your	usual	media	release	forms,	it’s	actually	a	great	idea	to	have	a	short	version	that	you	can	carry	around	with	you	in	your	camera	bag.	It	should	be	clear	and	to	the	point,	so	that	the	person	you’re	asking	to	sign	the	photo	knows	exactly	what	they’re	consenting	to.When	you’re
searching	for	a	photography	release	form	template	to	use,	you	can	specify	what	kind	of	release	form	you	need	(model	release	form,	photo	print	release	form	template,	property	release	form,	etc.),	and	your	country,	state,	or	region.	That	way,	you’ll	be	able	to	find	something	that	has	been	written	to	conform	with	the	laws	in	your	area.	If	you’re	going	to
be	using	the	same	photography	release	form	again	and	again,	it’s	not	a	bad	idea	to	have	a	lawyer	take	a	look	at	it	to	make	sure	it’s	legally	binding.	(Remember,	we’re	not	lawyers!)When	you’re	filling	in	the	blanks	of	a	photography	consent	form	template,	make	sure	you	include	as	much	detail	as	possible	about	the	specific	shoot	the	forms	are	for.
Specify	which	image	and	how	many	images	are	covered,	the	date	and	location	where	the	shoot	took	place,	the	subjects	in	the	image,	and	any	other	information	that	might	be	relevant.For	planned	photo	shoots,	it’s	a	good	idea	to	send	the	photography	consent	forms	and	any	media	release	forms	to	your	client	ahead	of	time.	This	is	wise	from	a	legal
perspective,	since	clients	should	have	enough	time	to	review	a	document,	but	it’s	also	polite	and	shows	your	clients	that	you’re	thoughtful	and	professional.	That	goes	a	long	way	in	maintaining	those	client	relations!	You	should	also	always	provide	your	client	with	a	copy	of	the	photo	release.	It’s	best	practice	to	provide	models	or	property	owners	with
copies	of	the	media	release	forms	they	sign	as	well.Client	proofing	is	a	super-handy	feature	that	you’ll	also	want	to	look	for	when	you’re	choosing	your	website	builder.	It	allows	your	clients	to	access	private	galleries	right	from	your	portfolio,	where	they	can	see	proofs	of	images,	provide	feedback,	and	make	selects.	Also,	if	your	model	photo	release
form	involves	a	trade	for	prints,	you	can	easily	have	the	model	select	the	prints	they	want	to	trade	for.	A	built-in	online	store	will	also	be	wonderful	for	your	photography	business,	since	you	can	sell	prints	right	from	your	website	without	worrying	about	cumbersome	e-commerce	integrations.Ready	to	build	an	online	photography	portfolio	that	will
kickstart	your	photography	career?	We’ve	got	you	covered.	Start	your	free	trial	with	Format	today!Now	that	you	know	how	to	protect	your	images,	you	can	focus	more	energy	on	your	getting	your	next	photography	job!Want	more	tips	for	your	photography	business?How	To	Sell	More	PhotosThe	Secret	to	Dealing	with	an	Unhappy	Photography
ClientHow	To	Market	Your	Photography	Business	For	Free	Skip	to	main	content	Reddit	and	its	partners	use	cookies	and	similar	technologies	to	provide	you	with	a	better	experience.	By	accepting	all	cookies,	you	agree	to	our	use	of	cookies	to	deliver	and	maintain	our	services	and	site,	improve	the	quality	of	Reddit,	personalize	Reddit	content	and
advertising,	and	measure	the	effectiveness	of	advertising.	By	rejecting	non-essential	cookies,	Reddit	may	still	use	certain	cookies	to	ensure	the	proper	functionality	of	our	platform.	For	more	information,	please	see	our	Cookie	Notice	and	our	Privacy	Policy.	A	photo	release	form	is	a	binding	legal	contract	that	grants	permission	to	use	a	person’s	image.
This	document	protects	photographers,	filmmakers,	and	any	entity	intending	to	publish	or	use	someone’s	likeness	from	legal	claims	like	invasion	of	privacy.	Securing	this	consent	is	standard	practice	before	using	images	for	public	or	commercial	distribution.	Identification	of	All	Parties	A	photo	release	form	must	begin	by	clearly	identifying	all
individuals	and	entities	involved	to	be	legally	enforceable.	This	requires	the	full	legal	names	and	contact	information	for	both	the	person	granting	permission,	known	as	the	“Releasor,”	and	the	individual	or	company	receiving	the	rights,	the	“Releasee.”	For	instance,	a	freelance	photographer	would	be	the	Releasee,	while	the	person	they	photograph	is
the	Releasor.	The	document	should	also	contain	a	specific	description	of	the	content	it	covers,	including	details	such	as	the	date	and	location	of	the	photoshoot.	An	example	would	be	“photographs	taken	during	the	studio	session	at	123	Main	Street	on	June	1,	2025.”	This	level	of	specificity	ensures	that	the	consent	is	tied	directly	to	a	particular	set	of
images.	Scope	of	Permitted	Use	The	section	detailing	the	scope	of	use	dictates	exactly	how	the	images	may	be	utilized.	This	clause	defines	the	manner,	duration,	and	territory	of	use,	which	determines	the	breadth	of	the	rights	being	transferred	from	the	model	to	the	photographer	or	publisher.	A	primary	distinction	the	form	must	make	is	between
commercial	and	editorial	use.	Commercial	use	involves	promoting	a	product	or	service,	such	as	in	advertisements,	on	merchandise,	or	in	corporate	brochures.	Editorial	use	relates	to	news	reporting,	educational	content,	or	scholarly	articles.	The	form	must	explicitly	state	which	of	these	uses	are	permitted,	as	commercial	rights	carry	different	legal
implications	than	editorial	ones.	The	agreement	must	specify	the	duration	of	the	consent.	Permission	can	be	granted	for	a	limited	term,	such	as	one	year,	or	it	can	be	granted	“in	perpetuity,”	meaning	forever.	The	form	also	needs	to	define	the	geographic	territory	where	the	images	can	be	used.	This	could	be	restricted	to	a	specific	region,	like	North
America,	or	it	could	be	worldwide.	Statement	of	Consideration	For	a	photo	release	to	be	a	valid	contract,	it	must	include	a	statement	of	“consideration,”	which	is	the	legal	term	for	something	of	value	exchanged	between	the	parties.	The	form	must	clearly	state	what	the	Releasor	is	receiving	in	exchange	for	granting	the	rights	to	their	likeness.
Consideration	does	not	have	to	be	monetary.	While	professional	models	are	often	paid	a	fee,	consideration	can	take	many	forms.	For	amateur	subjects,	it	might	be	the	experience	of	the	photoshoot	itself,	a	set	of	digital	copies	of	the	photos,	or	professional	prints.	This	exchange	must	be	documented	within	the	release	form	to	solidify	its	legal	standing.
Execution	and	Consent	for	Minors	The	final	step	in	making	a	photo	release	form	legally	effective	is	its	proper	execution	by	all	parties.	This	requires	dated	signatures	from	both	the	Releasor	and	the	Releasee.	The	date	is	important	as	it	establishes	when	the	agreement	was	entered	into.	Special	procedures	are	required	when	the	subject	of	the
photograph	is	a	minor,	meaning	any	person	under	the	age	of	18.	A	minor	is	not	legally	capable	of	providing	consent	for	themselves,	so	the	photo	release	form	must	be	signed	by	their	parent	or	legal	guardian.	The	form	must	also	include	a	specific	declaration	from	the	parent	or	guardian	affirming	their	legal	authority	to	grant	such	consent.	This
statement	typically	reads	that	they	are	the	parent	or	legal	guardian	of	the	minor	and	have	the	right	to	contract	on	their	behalf.	This	provision	is	a	safeguard	for	the	photographer,	ensuring	the	consent	obtained	is	valid.	Do	you	use	photos	in	your	marketing?	Protect	your	rights	to	use	an	image	by	using	a	photo	release	form.	A	photo	release	form	is	an
important	document	to	have	when	you’re	taking	photos	that	may	be	used	for	commercial	purposes.	By	having	everyone	who	appears	in	your	photos	sign	a	release	form,	you	can	protect	yourself	from	any	legal	issues	that	may	arise	later	on.	There	are	different	types	of	photo	release	forms,	depending	on	what	type	of	photo	you	are	taking.	In	this	blog
post,	we	go	in-depth	on	release	forms.	We	will	also	discuss	the	three	most	common	types	of	photo	releases:	the	model	release,	the	property	release,	and	the	compensation	agreement.	Also,	provide	links	to	download	these	forms	for	free!	A	photo	release	form	is	a	legal	document	that	gives	permission	to	use	someone’s	photo	for	commercial	purposes.
The	form	should	be	used	when	the	photo	will	be	used	for	marketing	or	advertising	purposes.	A	model	release	form	is	used	when	the	subject	of	the	photo	is	a	person	or	contains	a	person’s	likeness.	The	form	must	be	signed	by	the	person	in	the	photo,	or	their	parent	or	guardian	if	they	are	under	18	years	old.	A	property	release	form	is	used	when	the
subject	of	the	photo	is	private	property,	such	as	a	house	or	business.	The	form	must	be	signed	by	the	owner	of	the	property	and	constitutes	written	permission.	A	compensation	agreement	is	used	when	the	person	in	the	photo	is	being	paid	for	their	time.	This	form	should	be	used	in	addition	to	the	model	release	form.	If	there	is	a	commission	structure
that	should	be	included	in	there	also.	You	need	a	photo	release	form	whenever	you	are	taking	a	photo	of	someone	or	something	that	will	be	used	for	commercial	purposes.	This	includes	photos	that	will	be	sold,	published	in	a	book	or	magazine,	used	in	an	advertisement,	or	posted	on	a	website.	If	you	are	taking	photos	for	your	personal	use,	you	do	not
need	a	photo	release	form.	However,	if	you	plan	to	post	the	photo	online,	you	should	use	caution.	If	there	is	any	doubt	it’s	always	better	to	have	a	photo	release.	If	you	are	taking	photos	of	children,	you	will	need	to	get	parental	permission	in	addition	to	the	model	release	form.	The	parental	permission	should	be	in	the	form	of	a	signed	release	by	the
parent	or	guardian.	Commercial	use	is	any	photo	that	will	be	used	to	make	money.	This	can	be	both	directly	and	indirectly.	If	you	are	taking	photos	for	your	personal	use,	such	as	family	photos	or	vacation	photos,	this	is	not	considered	a	commercial	use.	However,	if	you	plan	to	post	the	photo	online,	you	should	check	the	terms	of	service	for	the
website	to	see	if	they	consider	this	commercial	use.	Editorial	use	is	any	photo	that	will	be	used	for	non-commercial	purposes,	such	as	in	a	newspaper	or	magazine	article.	You	do	not	need	a	photo	release	form	for	editorial	use,	but	you	should	get	permission	from	the	subject	of	the	photo	before	you	take	it.	It	is	always	best	to	get	verbal	permission	from
the	other	party	first,	and	then	follow	up	with	an	email	or	written	permission	to	obtain	consent.	The	release	of	rights	of	the	model	If	you	use	a	photo	without	a	release,	you	could	be	sued	for	copyright	infringement.	If	the	photo	is	of	a	person,	you	could	also	be	sued	for	invasion	of	privacy.	You	may	also	be	subject	to	criminal	charges	if	the	photo	is	of	a
child	without	parental	permission.	It’s	always	better	to	err	on	the	side	of	caution	and	get	a	photo	release	whenever	you	plan	to	use	a	photo	for	commercial	purposes.	A	photo	release	form	is	needed	whenever	you	are	taking	a	photo	of	someone	or	something	that	will	be	used	for	commercial	purposes.	Usually,	it	is	best	to	have	the	photo	release
completed	at	the	time	of	the	photo	shoot.	It	must	be	signed	by	both	parties	involved.	The	photographer	or	photography	business	and	the	party	being	photographed.	You	may	not	take	photos	of	someone	without	their	permission	if	they	have	an	expectation	of	privacy.	This	includes	places	like	private	property,	in	their	home	for	example.	If	you	are	unsure
whether	or	not	you	can	take	a	photo,	it	is	always	best	to	ask	the	other	party	first.	There	are	many	websites	that	offer	free	photography	release	forms.	We’ve	provided	some	links	below	to	a	standard	photo	release	form	templates:	Model	Release	Form	/	Model	photo	release	form:	Free	Photo	Release	Form	Template	Property	Release	Form	/	Building
Release	Form:	Free	Property	Release	Form	Template	Compensation	Agreement:	Free	Compensation	Agreement	Note	the	legal	terminology	There	are	a	few	different	photo	release	form	apps	available,	and	they	all	have	their	own	unique	features.	We’ve	provided	some	links	below	to	a	few	of	the	most	popular	photo	release	apps:	Model	Releaser	is	one
of	the	most	popular	model	release	applications	available.	It	also	has	a	well-designed	user	interface	that	makes	finding	what	you	need	simple.	Its	ability	to	allow	you	to	attach	model	photos	to	forms	is	among	the	finest	features	of	the	Model	Releaser.	Model	Releaser	offers	a	free	edition,	but	you’ll	need	to	purchase	one	of	the	packages	to	get	the	most
out	of	it.	Easy	Release	Pro,	might	just	be	the	best	release	program	out	there.	It	has	a	unique	feature	that	allows	you	to	create	a	multi-page	release.	You’ll	find	this	useful	for	large	commercial	shoots	where	there’s	a	lot	of	legalese	involved.	Of	course,	you	may	always	modify	them	to	fit	your	specific	requirements.	The	app’s	auto-save	feature	is	also
rather	handy.	We	currently	use	this	product	for	our	photoshoots	The	Model	Release	X	is	an	excellent	Android	release	form	app.	Don’t	be	fooled	by	its	simplicity.	It’s	a	useful	tool	that	can	compete	with	other	popular	applications.	You	won’t	have	to	type	in	all	of	the	data	yourself	anymore	because	you	may	import	Google	contacts	and	use	them	to	fill	out
the	forms.	The	program	will	automatically	include	“Parent	or	Guardian”	next	to	the	minor’s	name.	So,	there	you	have	it!	Three	of	the	best	photo	release	form	apps	are	available	today.	Choose	the	one	that	suits	your	needs	and	start	creating	releases	with	ease!	That’s	not	my	birthday	Generally,	you	can	photograph	public	property	without	a	release.	But,
it’s	always	better	to	err	on	the	side	of	caution.	When	in	doubt,	get	a	release.	There	are	two	main	types	of	forms:	paper	and	digital.	Paper	release	forms	are	the	more	traditional	option.	They	are	easy	to	find	and	usually	free.	However,	they	can	be	lost	or	damaged	easily.	A	print	release	is	generally	faster	to	use	on-site	but	that’s	the	only	advantage
Digital	release	forms	are	becoming	more	popular	because	they	can	be	stored	electronically.	This	makes	them	easier	to	keep	track	of	and	less	likely	to	be	lost.	They	may	cost	a	few	dollars,	but	they	are	worth	it	for	the	convenience.	We	recommend	using	a	digital	release	form	because	you	can	store	it	electronically	and	it	is	less	likely	to	be	lost.	However,
if	you	prefer	paper	forms,	that	is	perfectly	fine	too!	If	you	choose	not	to	use	a	photography	release	form,	you	could	be	opening	yourself	up	to	a	number	of	legal	consequences.	Without	a	release,	the	person	in	the	photo	could	sue	you	for:	Intrusion	of	privacy	Defamation	Misappropriation	of	likeness	Violation	of	publicity	rights	Breach	of	contract	(if	you
had	agreed	not	to	take	or	use	the	photo)	These	are	just	a	few	of	the	potential	consequences	you	could	face	if	you	choose	not	to	use	a	photography	release	form.	So,	it’s	always	better	to	be	safe	and	get	a	release!	While	it	may	seem	like	an	unnecessary	step	at	the	time,	taking	the	time	to	have	your	subjects	sign	a	photo	release	form	can	save	you	a	lot	of
headaches	down	the	road.	So	be	sure	to	get	one	whenever	you	plan	on	using	someone’s	photo	for	commercial	purposes!	Do	you	have	any	questions	about	photo	release	forms?	It’s	always	best	to	consult	a	law	firm	and	this	does	not	constitute	legal	advice.	It’s	important	to	have	a	witness	No,	a	photo	release	form	is	not	the	same	as	a	photo	copyright
release	form.	They	are	two	separate	things.	Copyright	protects	your	photos	as	a	professional	photographer	from	being	used	without	your	permission.	A	photo	release	gives	someone	else	permission	to	use	your	photo.	Some	forms	will	combine	both	elements	together	within	one	document.	A	photography	copyright	release	form	is	a	document	that
transfers	the	copyright	of	a	photo	from	the	photographer	to	the	person	who	wants	to	use	the	photo.	This	type	of	photography	release	is	only	needed	if	you	want	to	give	someone	else	the	right	to	use	your	photo.	Example	of	a	property	release	If	you’re	going	to	be	using	stock	photography	in	your	business,	it’s	important	that	you	understand	the
requirements	for	releases.	There	are	two	main	types	of	stock	photos:	royalty-free	and	rights-managed.	Royalty-free	photos	can	be	used	multiple	times	without	having	to	pay	additional	fees.	However,	rights-managed	photos	can	only	be	used	once,	and	then	you	have	to	pay	another	fee	to	use	them	again.	Both	types	of	stock	photos	usually	require	that
you	have	a	signed	release	form	from	the	people	who	are	in	the	photo.	This	is	because	when	you’re	using	someone’s	image	for	commercial	purposes,	you	need	their	permission.	If	you	don’t	have	a	signed	release,	you	could	be	sued	for	breach	of	privacy	or	defamation.	There’s	a	big	difference	between	editorial	and	commercial	use	of	stock	photography.
Editorial	use	photos	can	be	used	in	magazines,	newspapers,	books,	and	other	publications.	They	can	also	be	used	on	websites,	as	long	as	the	website	is	not	selling	anything.	Commercial	use	photos	can	be	used	for	pretty	much	anything	else.	This	includes	using	them	on	websites	that	are	selling	products	or	services,	in	marketing	materials,	and	in	ads.	If
you’re	going	to	be	using	stock	photos	for	commercial	purposes,	you	need	to	make	sure	that	you	have	a	signed	release	from	the	people	who	are	in	the	photo.	The	stock	agency	will	handle	this	for	you	–	but	it	is	very	important	not	to	use	editorial	for	commercial	purposes.	There	are	a	lot	of	different	releases	out	there	and	it	can	be	confusing	to	know
which	one	you	need.	If	you’re	going	to	be	using	someone’s	photo	for	commercial	purposes,	it’s	always	best	to	consult	a	lawyer.	They	can	help	you	understand	the	law	and	make	sure	that	you	have	the	right	release	form.	That	way	you	can	avoid	any	legal	trouble.	Do	you	have	any	questions?	It’s	always	best	to	consult	a	law	firm	and	this	does	not
constitute	legal	advice.	Now	that	you	know	everything	about	photo	releases,	go	out	and	take	some	amazing	photos!	Just	remember	to	get	a	signed	photography	release	form	from	your	subject	before	you	start	selling	those	prints.	Happy	snapping!	If	you	would	like	to	learn	more	about	photography	releases,	please	sign	up	for	our	newsletter.
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